
MarCom Awards 2021
Category: 264. E-Newsletter (Internal)

Situation and action statement

Over the past decade, Wipfli has experienced dramatic growth and has 
evolved from a mid-sized accounting firm to a top-20 firm that derives 
40% of its business from consultative services in a variety of industries and 
practices.

In 2020, the firm launched a new brand identity, transitioned to Microsoft 
Teams and hired a new internal communications team to modernize the 
communications plan and strategy. The team redesigned the Intranet (see 
our submission in that category) and aligned the weekly newsletter – the 
Wipfli Weekly – with the new branding and Intranet strategy.

The remaining pages show the following:

1. The newsletter before any changes were made

2. The first redesign to bring in brand standards and add some 
strategic thinking to the publication

3. The final product designed to deepen our brand alignment and 
to  drive employees to the new Intranet.

4. A screenshot of the new Intranet to show the alignment between 
the two employee communications.

The newsletter is delivered in Outlook today but is designed to be shared 
in a companywide Teams channel as soon as Microsoft releases an 
upgrade that’s in the road map for early 2022.



The newsletter prior to any changes

There were no set categories; they changed from week to week. The top graphic 
and the font were unrelated to any Wipfli branding. “Insite” refers to the name of 
Wipfli’s intranet and reflects old branding.



The first iterative change

The header graphic aligns with Wipfli’s brand identity and incorporates the new 
logo. We introduced set categories to help associates quickly skim the news for 
things that matter to them.



The current Wipfli Weekly (upper section)

This iteration strengthens brand identity, including our fonts, and is visually aligned 
with our Intranet. We’ve reduced content to 4 main stories per week; each story is 
hotlinked to drive readers to the Intranet for news. We’ve seen a 100% increase in 
clicks to the Intranet as a result of the new Wipfli Weekly.



The current Wipfli Weekly (lower section)

We’ve added a “reminders” section for things that have already received coverage 
but need an additional plug. We started doing weekly associate profiles on the 
Intranet and we feature them in this section.

The firm strongly supports learning and development, so upcoming opportunities 
are detailed here along with links to external stories and thought leadership from 
Wipfli associates.

Stories link to Insite; we added the button for an additional CTA. 
“We the curious” is our brand statement and we include a CTA to encourage 
associates to move to mobile with their Intranet experience.



This shows the entire Wipfli Weekly alongside screenshots of our Intranet to 
illustrate how they align.
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