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The Optum® patio was an outdoor brand experience at the 2019 HLTH
u conference. The theme “connections” was brought to life through

= activations involving a variety of materials, including a string wall, Lego®
patl O display and persona quiz.
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Persona Quiz Wall
Attendees took a short quiz to find their “spirit animal.”
They were given a coordinating string color to use at the next activation.
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HOW IS YOUR ORGANIZATION SOLVING THE ) ]
BIGGEST CHALLENGES IN HEALTH CARE? Which animal shares

TAKE THE INNOVATION QUIZ TO FIND OUT WHICH MEMBER OF THE ANIMAL similar traits to your
KINGDOM SHARES SIMILAR TRAITS TO YOUR ORGANIZATION? . .
organization?

Take the quiz to find out which member of the

/;_Q animal kingdom shares similar traits to your
7 organization when looking at innovation and

approaches to the health care environment.
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DOLPHIN EAGLE
Dolphins communicate with each Without teamwork, a beehive of The eagle has eyes that are
other via vocal calls and tail slapping 60,000 honey bees doesn’t specially designed for long

to lead and protect each other. survive. Each bee in the hive has a distance focus and clarity. They

Dolphins are innovative - they spear specific job that necessitates the can spot a mouse over half a

r ) sponges on to their nose to protect 1 survival of the entire hive. - mile away and follow it for hours
nsne their skin when foraging for food on e weliane seluzne
the sea floor.
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Change
How is your org
innovation to d!
Create sea change
Dolphins have their own communication system and
Streamlining administra are very innovative. For example, they spear sponges
on to their nose to protect their skin when foraging for

food on the sea floor.
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String Wall

Attendees wrapped string according to animal around pegs to visualize how they are connected to solving challenges in health care.
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IN HEALTH CARE STARTS HERE.
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String Wall
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Lego®Wall

Attendees place bricks to build on a giant Lego® wall.

QOPTUM®

Attach a LEGO’ brick on the wall and pledge

to maintain the connections you make at HLTH.
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Eva’s Journey

Large wall that used string to show the connected journey of “Eva” as she engages with different areas of the health system.
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CONNECTING HEALTH CARE
EVA’S JOURNEY

LIFE SCIENCES

A digital research network
partnering with health
systems and pharmaceutical
companies to find clinical
trial participants identified

GOVERNMENT

Eva's husband, retired from
military service, receives his

s medical and behavioral
Eplor o e health care from a local VA
hospital that has
consistently given him \
HEALTH PLANS access to the right care, at
the right time — all atan
Eva's pharmacy benefit affordable cost.
manager offers a
mail-order service she uses
to order diabetes testing
supplies, saving her both
time and money.
PROVIDERS
Integrated claims and
clinical data allow Eva's INDIVIDIALS
Btgaician to56s har AND FAMILIES
complete health picture to Eva uses a health savings
\ best optimize her care, account to plan, save and
~ value and experience. This manage expenses for her
. is important for managing family’s needs, such as
© Eva's type 2 diabetes. chiropractor appointments
A and her daughter's braces.

HEALTH CARE
INTELLEGENCE

The solutions that help Eva

manage her health care are
‘ infused with a combination i
of data, analytics and health

care expertise — what we
call OptumiG™

\\ OPTUMIE
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Age 43 | Married 8 years | 2 children | Works full time

EMPLOYERS

Using her Employee
Assistance Program, Eva
finds resources and tips to
better manage her diabetes.
She can even talk to a nurse
‘when she has questions.
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Eva’s Journey

Qoprum
Learn more about how Optum helped Sara

PROVIDERS
Like sciences

INDIVIDUALS & FAMILIES
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EMPLOYERS
Visionary employers continuously look for innovative approaches to
4outof5 help their employees be more productive, present and engaged. We
a0 work with companies of al sizes and business sectors to provide the
. onesite services and digital support that will help their employees
companies, and retirees manage both their health and financial well-being.

OptumBank®, Rally®, Quit for Life® smoking cessation, wellness
coaching, on-site services, biometric screening, global corpora

LIFE SCIENCES
We assist pharmaceutical, biotechnology and medical device
80+ companies at every stage of the product lfe cycle. From product
throu we leverage our vast
real-world data assets to help companies gain critica insights. Our
aroundithe glober analytics and consulting tools then transform those insights into
actions that lead to health interventions.

Optum® Digital Research Network, Optum® Market Clarity Data
Real-world data portal, epidemiology, health economics and
outcomes research, patient-reported outcomes
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Branded Food Truck Wrap
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Branded Food Truck Wrap







