2020 Hermes Award
Missouri Official Travel

AWARD ENTRY: SUBMITTED BY:
Print Publications; Magazine Madden Media
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The 2020 Missouri Official Travel Guide
draws prospective travelers in from the
moment they see the intriguing Bridal
Caves on the wrap-around cover. The
artistry of illustrations used throughout
the guide—particularly in the “Kidding
Around” feature that showcases family
fun activities across the state—make
readers pause to take a closer look.
The overall design provides
a multitude of visual entry — 1‘
points that keep the reader st )
engaged. The Show-Me State’s
guide lives up to its nickname.
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IN THE SPOTLIGHT

These Missouri adventure:

s steal the show.
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The guide includes stories that appeal to a
variety of interests. One of our favorites is
“Made by Hand in Missouri.” The designer
was given freedom by the client to express
their personal style, and threw in some
hand-drawn elements throughout the
feature. Texture, grain, and intentionally
imperfect illustrations round out the
photos and create an interesting reading
experience. The great photography—
combined with the other elements—really
showcased Missouri’s maker movement in
a way that feels authentic.
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Another standout feature is “Missouri’s
Permanent Case of the Blues.” It tells the
story of how the St. Louis Blues made
National Hockey League history by being
the first team in 20 years to be dead last
in the rankings in January to making

the playoffs—and ultimately winning

the Stanley Cup. Intertwined with this
Cinderella story are anecdotes about how
the dramatic turnaround of the sports
team impacted the local community and
brought the city’s residents together in
celebration and support.
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Awesome storytelling is important in a
guide, but what makes this guide worthy of
a Hermes Award?

One of Missouri Division of Tourism’s
goals is to ensure all of their partners
receive exposure to audiences via listings.
This means the majority of the guide is
dedicated to content that’s generally not as
captivating as the features. So how did we
honor the client’s commitment to listings
while creating a strong user experience?

¢ The listings are divided by geographic
region for ease of use and readability.

¢ Each regional section of listings begins
with exhilarating imagery of awesome
things to do and see.

¢ Display ads, highlighted listings,
and charts are thoughtfully placed

to catch the reader’s eye and bring
attention to MDT’s partners.

Check out the Digital Edition here:
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https:/maddendigitalbooks.com/mtg20/
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