
ERA Real Estate 
Branding



Our branding includes 3 distinct fonts 
that were strategically selected, and 
all complement each other.

Our primary font is red hat. This font is 
lighthearted and fun, much like our 
brand. Modern, sophisticated with 
playful touches without being 
whimsical. 

Our secondary font—in all caps—is 
Myriad Semi-bold Condensed. It’s an 
Adobe font. We use it in our 
marketing materials to draw attention 
to key points. It can stand alone or 
next to Red Hat. It’s a fun alternative 
to Red Hat to bring new dimension to 
our pieces. It’s a great font because it 
creates contrast against big rounded 
Red Hat and adds character.

Finally, our tertiary font is permanent 
marker. This font is used more 
sparingly. But we love it because of its 
humanistic quality. It brings out the 
brand’s playfulness and it is great to 
use as a focus in key pieces. 

TYPOGRAPHY



Historically, our color palette was 
simply red, white and blue.

We knew we needed to build upon the 
color palette to give ERA more weight 
in the industry, to help show the joy 
and vibrance of our brand through the 
use of color. 

We selected colors that complement 
our palette—they can be used as 
accents in some pieces and be central 
in others. We also created a suite of 
neutrals to help balance the bright 
happy colors. These give the core 
colors depth.

We also created a palette of putty 
colors. The putty colors are an 
alternate to the sea of black and gray 
that has overshadowed real estate 
creative. We also have various 
hues/opacities of black for body 
copy. Which frees us up to be more 
thoughtful and purposeful about 
color. 

COLOR PALETTE



Imagery is core to our brand because 
our brand is about people.  We like to 
say that our brand is a “who”, not a 
“what”.

The qualities and characteristics that 
we look for bring a cinematic quality 
to our visual identity.

CHARACTERISTICS

Happy
Light
Airy

Natural
Candid

Compelling
Depth of field

Shoot through blur
Relaxed

IMAGERY



“Corner Your Market” is more than a 
tagline – it’s a rally cry for our brokers 
and agents.  Because they're the 
experts in their local markets, we’re 
just here to support them  with tools, 
technology, platforms and programs 
to help them grow their business.

TAGLINE



We believe that real estate is local.  
Sometimes the best choice for a 
broker is to use the resources of the 
brand but retain their own local 
marketing strength and individuality.

It’s because of this belief, that ERA 
Real Estate offers two branding 
options – Classic and Powered.

Our Classic branding is created using 
the red and blue color palette most 
associated with ERA Real Estate.

Our Powered branding, is an 
ingredient brand strategy that allows 
brokers to retain their local logo – for 
those brokers, all of our materials are 
also created in a neutral palette that 
works well no matter the colors in the 
brokers’ logo.

Examples of both branding options 
are on the following pages…

FLEXIBLE BRANDING

Materials







Classic Powered


