Barleycorn Awards submission: Headliner:

In celebration of New Riff Distilling's 10th anniversary, the distilling team set out to create
something truly special — an expression that honors a decade of craftsmanship, creativity, and
community. The result was Headliner.

The inaugural release features a master blend of New Riff’s first ever distilled bourbon, aged for
10 years, alongside rye and single malt whiskeys. Together, they form a "supergroup" that
reflects New Riff’s flagship bourbon mashbill of 65% corn, 30% rye, and 5% malted barley.

The packaging is as distinctive as the whiskey itself. Drawing inspiration from the vibrant energy
of 1970’s concert posters, the label was designed by Northern Kentucky branding agency
Dewhaus, and hand-screen printed by Cincinnati-based DIY Printing. Additional printing was
done by local print shops Otto’s Printing, Steinhauser Custom Label Printing and Powerhouse
Factories.

To further amplify the artistic impact, each bottle was paired with an 18x24, individually
numbered, hand screen printed poster that matches the bottle design. Both the poster and the
label ink were infused with New Riff bourbon. This thoughtful design not only connects
Headliner to the creative roots of the region but makes every bottle a collectible piece of art. A
QR code on the back label directs customers to a page with more information and a custom
playlist that was inspired by the blend.

Headliner is more than just whiskey; it's a distillation of New Riff’s values in innovation,
collaboration, and community impact. With each bottle sold, $125 was donated to three local
charitable organizations: Brighton Center, Green Umbrella and Horizon Community Funds,
raising over $100,000 through sales and raffle entries, leaving a lasting impact far beyond the
glass.
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Since our founding in 2014 we'v Juused on
making great whiskey as a vehicle for good.
Our inaugural Headliner release exemplifies
this mission - sampling our | @lstllliny
catalog to create a supergroup of whiskeys.

This year's Headliner is anch )y :‘ ,: y our first
ever bourbon whiskey, now ten years old.
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