0
§e
=)
=
T
(@]
2
=
>~
)
—
[e]
4=

CATEGORY 145C. BRANDING

Well Decom

PROJECT: BRAND CREATION
CLIENT: WELL DECOM

Sept 2016



THE BRIEF

We were commissioned by a select group of respected industry experts
to design and develop a new company brand for their decommissioning
consultancy - Well Decom.

— Develop a striking and meaningful high—end B2B corporate identity

— Work within defined parameters with regards to typography and
colourways

— Provide the Well Decom team with the professional toolkit they needed to
enter the highly competitive decommissioning market

— Support brand roll-out and produce a full suite of brand materials -
identity, website, brochure, exhibition stand, corporate stationery suite and
presentation collateral
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Peter Greaves
Technfcaa’ Director
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“We should not underestimate the challenge of well decommissioning.

It's a formidable scope with lasting liability and there are significant environmental and
commercial consequences if something goes wrong, The only truly effective response is a
rigorous, strategic approach that properly balances cost, risk and managing liability.
That's where we come in.
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The Logo

Cur Logo is the visual backbone to our
brand. The Logo consists of two parts; the
Marque and the Logotype.

The structure and placement of these items
have been carefully designed and executed.

When using our Logo, care must be taken
at all times to keep within the following
guidelines.
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Exclusion Zone

To ensure our brand has maximum impact
we must denote an exclusion zone around the
margue. This area is to be kept free of all text,
graphics and images.

This ratic marked x can be used as a guide
when working with the logo. As illustrated an
exclusion of xis required at all times.

Ensure that when placed over another image
the logo is legible and easily recognisable.

Avoid placing over busy areas of photographs
and lighten or black out background image if
recagnition is compromised.
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Application

Consistent use of our brand is paramount
to ensure our brand remains recognisable,
and we maintain consistency across all cur
channels, and collateral.

Ary misapplication of the our logo is
unacceptable. The dimensions and aspect
ratio of the Loge must not be altered, and
ahways be used in its entirety.

Legibility of our logo is not to be
compromised, and as such the minimum
acceptable height for use in cormmon
application is 28mm. This rule can be
overlooked when used in specific small scales
eg. Business Cards or promotional items such
as pens.
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Loege Varlations

Structural variations of our logo are to be
used when appropriate.

Included in the suite are:
- Marque + Logotype
= Margue Only

Full Colour -

Well

Decom

Mono —

Well
Decom
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Colour Palette

We have three main corporate colours.

Applying them consistently across all
materials helps people identify with the brand,
and maintain a consistency wherever it is
used.

Pantone
azs2Cc

CMYE
49/3/ 2350

RGE
427216/ 2EM

HEX
#24D2C9

Pantone
White

CMYK
g/eses

RGE
255/ 255/ 255

HEX
#FFFFFF
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Secondary Colour Palette

These colours can be used alongside primary
colours on the previous page, to add variation
when creating brochures, stands, website
pages or various other marketing materials.

These colours should be used to compliment
the primary colour palette.

RGE: 29/ 3./ 45
HEX #1d242b

CMYHK: B8/ 7./ 48/ 2
RGE: 3/ 151,143
HEX #8397 8f

Pantone
3252 C @B

ChAYE

66/ 0/30/0
RGE
751877189

HEX
#4abbbd
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DIM Rounded font family

The main Well Decomn font is DIN Rounded.

Various weights of this font will be used
in all designed collateral, and wherever
possible.

A secondary font, Calibri can be used to
support certain electronic uses, where Din
Family iz not common eg. Emails.

Din Rounded

ABCDEFGHIJKLMNOPQRSTUNVWXYZ
abcdefghijklmnopgratuvwyz
0123454789,"THES%*(]

[AM Round Pro Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvweyz
01234546789, "T1E£$%*(]

DM Round Pro Medium

ABCDEFGHIJKLMNOPQRSTUNWEYZ

abecdefghijklmno pgrstuvwyz
0123456789, TNE$%*

DM Round Pro Ragular

ABCDEFGHLJKLMNOPORS TUVWXYZ

abedefghijklmnopgrstuvwiyz
0123456789, E5% ™)

[N Round Pro Bold

ABCDEFGHIJKLMNOPORSTUMWXYZ
abcdefehijklmnopgrstuvwxyz
0123456789, FIESH*()

Calibri Reguler { Secondary Font)

Wiiall Deecom - identity Guidelines

ng 2E6

Well Decom - BRANDING

SEPT 2016

15

fortytwo



Graphic Style

Graphs and chart are created to quickly
describe context and explain specific industry
situations. They use complimentary colours
and bold typography for impact.

THE CURRENT SITUATION
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£16.9 billion
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Stationery

Well Decom ldentity is to be left aligned
with a Smm margin for business cards and
a 15mm margin on Letterheads. Contact
details to be in line with ident.

DIM Aounded Light 10pt

A5
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3 Hmm
Smm
i Well
Decom
OIN Rounded Medium 2pt b
DIN Rounded Light gpe. et Last Mama
DIM Rourded Light Tpe s
DIM Rounded Medium Tpt ——
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Further Information

If you require further information
regarding the use of the Well Decom
identity, please get in touch.
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