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Because every project is different.
And so is every customer.
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TAKE A
PHOTO WITH
AN ICON.

Post your picture and tell us why

you love KitchenAid®! Don't forget to
tag us @WhirlpoolCorp and include
#KitchenAid and #1B52020.

@WhirlpoolCorp
#KitchenAid #1BS2020
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CBD developed a comprehensive strategy to

Whirlpool | PRO ( drive the target audience to our booth and
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seoptsime e . encourage engagement once there. Specific
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collateral included:

IBS & KBIS 2020 LAID A STRONG FOUNDATION.

e 50x40 booth in IBS Central Hall

BBUTOOTH 07548 e Pre-, during-, post-show media outreach

Whirlpool Corporation thanks you for visiting us at IBS & KBIS 2020.
Keep reading to see how the appliances you saw at the show can help
you put the ideal finishing touches on your next project.

TACTICS/EXECUTION

Small Space Solutions Inspiration from KitchenAid

"Efficient” doesnit have to mean KitchenAid® continues to inspire creativity in

‘boring". With Whirlpool the kitchen with everything from exciting color

Corporation, limited space offers choices in our commercial ranges to our new
nearly unlimited opportunity. Smart Ovenr+ for passionate makers.
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Laundry Innovations

91% of home buyers want a separate
laundry room. We can help turn a
functional space into the deciding

factor for a buyer.

See the appliances featured in the Show Village homes.

Mid-Century Modern

State-of-the-art Whirlpool brand

” N This home demanded
kitchen and laundry solutions

design- and tech-forward
appliances for today's

homeowners. See how we
rose to the challenge.

made for some of your more
challenging builds.

Net Zero

KitchenAid and Maytag were
the appliance stars of this
incredible example of building
sustainably. Check out our
energy-saving solutions

Tiny House

Take a look at our adaptable
solutions for smaller spaces,
inspired by the innovations
and design challenges of the
tiny home,

is only 598 steps away
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INNOVATION?

WE'VE BEEN AT IT FOR

109

YEARS.

- OOI Be the FIRST to see the
) latest at Booth C7548

Editorial coverage
On-site media interviews
Press releases

Press kit

Emails (to our CRM database) and landing
pages for before and after the show

Geo-targeted banners

IBS mobile app banner & push notifications
Screen video content in-booth

Post-show email and landing page

Product signage/graphics

In-booth giveaways (cupcakes,
spatulas/whisks)

Booth signage

An in-booth “chat” led by KBtribe, a
group of industry professionals

Owned social media posts

Whirlpool Corp IBS 2020



IBS/KBIS 2020 was a tremendous success.

e We saw a 136% increase in leads
collected YOY thanks in part to
high levels of staff engagement

e QOur social media posts generated

3.2+ million Twitter impressions,
increased SOV and drove traffic to
booth by hosting live KBTribeChat

E

e Press releases/product coverage
and in-person KBTribeChat helped
Whirlpool Corporation rank #2 in
SOV. Altogether, our client owned
22% of industry's share of voice

around the show, a 46% increase YOV.

This is all despite competitors'
outspending Whirlpool Corporation
on booths and awareness tactics.

RESULTS/SALES
/MARKETSHARE
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