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T H E 
E L E M E N T 
O F  C L A R I T Y



The last thing 
a brand should battle
is itself.
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S T R ENG TH

Tungsten is brand name development agency focused on clarity. With an industry 
proven team and a network of expert partners, each project is assigned to a group of 
specialists, depending on the needs of the engagement. For instance, while the main 
body of work is done by the most  experienced members of our team we may also 
employ one of our trademark attorneys, a linguist, and a market research specialist to 
assist in getting the job done. We believe the best results are forged from experience 
and immersion, which that cannot be outsourced.

H I S TORY

After seventeen years of running a full service advertising firm in Tampa Bay, Tungsten founder 
Phil Davis hit on a thought. “Why not create an agency that focuses on brilliant branding so that 
companies don’t have to compensate with expensive advertising and marketing?” Rather than 
spending hundreds of thousands in media buys, what if companies were so well named, aligned, 
and branded that the marketing “drag coefficient” was reduced significantly? In other words, what 
if the brand could speak for itself rather than being corrected, explained, and sold to consumers? 

The Result is Tungsten. The name comes from the filament in the light bulb, the one that 
Thomas Edison found after trying more than a multitude of other materials. It’s a unique metal, 
one that can absorb a lot of energy, and translate that energy into light. It’s that light that provides 
insight and clarity. This is the perfect metaphor for what we do—allowing you to gain a clear 
understanding of just who you are, what you do, and how you do it differently than anyone else.
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C R E A T I N G
B R I L L I A N T

B R A N D S

While businesses and industries may differ, 
the need for clear, compelling brand identities 
remains consistent. We strive to develop brands 
that communicate a story—identities that stand 
the test of time. Our work reflects a global array 
of industries. Beyond the immediate benefit of a 
name, our clients carry a greater sense of insight 
and clarity into their mission and purpose. 
That is the essence of brilliant branding.

C A P A B I L I T I E S


