
Whiskey Grams: Sweetening Tasting 
Room Sales



The Task:

Drive tasting room sales while 
raising awareness for State 38’s 

newly rebranded whiskeys. 

 



The Idea: Whiskey Grams
A riff off the old school Candy Grams we partnered up client State 38 Distilling with a local cupcake shop, Gold Mine 
Cupcakes, and gave consumers the opportunity to purchase a whiskey of their choice paired with two cupcakes of their 
choice. 

Covid-safe, the orders were placed on State 38’s website and the buyer had an option to include a love message for the 
recipient and select whether or not they’d like to remain anonymous. 

The recipient was notified the week of Valentine’s Day about the gift and came by the distillery to pick up their Whiskey 
Gram and enjoy a free tasting. Go Social handled the website, PR and social promotion and coordinated influencer visits. 

 



The Results

Despite a pandemic, State 38 had its best tasting room sales in the seven years since it has 
opened. The distillery saw a 30 percent increase in overall sales thanks to the Whiskey 
Grams and the pull-through business that occurred when people stopped by to pick up their 
Whiskey Gram - both cocktail and additional bottle sales. Some couples came to pick-up the 
bottle together and made an evening of it at the tasting room.

We received coverage in Colorado outlets (including Denver Business Journal, 303 Magazine, 
5280 Magazine and Westword) and thousands of social media impressions from influencers.



https://drive.google.com/file/d/1HQsWWts7VID4M4LxRoQsPevHnyoJnbWd/view?usp=sharing

https://docs.google.com/file/d/1HQsWWts7VID4M4LxRoQsPevHnyoJnbWd/preview
https://drive.google.com/file/d/1HQsWWts7VID4M4LxRoQsPevHnyoJnbWd/view?usp=sharing







