
O U T R E A C H  N E W S  
Fresh news, insights and strategies for the apartment marketing industry 

C A T E G O R Y :  Best Industry-Focused Series 

OutREACH News is more than just a series of articles; it’s an invaluable resource 
tailored to the dynamic world of apartment marketers. Our commitment to providing 
weekly, industry-focused insights sets us apart in this niche market. 

Our meticulously curated posts empower marketing professionals in the multifamily 
rental industry by equipping them with the latest strategies to attract renters and 
optimize apartment leasing. Here’s what makes us stand out as an industry-focused 
content series:  

C O M P R E H E N S I V E  E X P E R T I S E

We cover a wide spectrum of topics essential to apartment marketing success. 
From website design and pay-per-click advertising to search engine optimization 
and marketing analytics, we examine current best practices through the lens of the 
apartment industry. 

E X C L U S I V E  C O N T E N T

At OutREACH News, we take pride in delivering unique content you won’t find 
elsewhere. See original videos and case studies featuring data sourced from 
thousands of apartment communities across the United States.  

E N G A G I N G  V I S U A L S

We understand the power of visuals in making complex information easily digestible. 
Our infographics and charts are not only informative but also aesthetically engaging. 
Every graphic is made specifically for the blog.  

R E M A R K A B L E  G R O W T H

Since its launch in July 2022, OutREACH News has experienced exponential growth. 
With over 2,000 monthly views and a subscriber base exceeding 200, we’ve built 
a dedicated community despite our niche focus. Our remarkable organic growth 
showcases the hunger for specialized industry insights. 

S E O  S U C C E S S

We’ve made tremendous strides since starting from scratch on a new domain just 
over a year ago. OutREACH News currently ranks on the coveted first page of Google 
for key industry-focused search terms such as “apartment PPC,” “multifamily SEO,” 
and “multifamily search engine marketing.”  

We’re proud to report that all growth is organic, and the blog is just one of many 
initiatives managed by a small team of three. 

D I G I T A L  M A R K E T I N G  A G E N C Y


