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CASL and Product Overview

The Chinese American Service League, CASL, is an all-inclusive nonprofit agency with 40+ years of experience
educating youth, caring for seniors, training the workforce, placing immigrants on the path to citizenship, and securing
the community’s housing and financial wellbeing. In the wake of the pandemic, the AAPI community was facing violent
attacks and harassment, and CASL wanted to help on a national scale.

CASL identified a significant gap in the AAPI community, as there was no central store of data to track the unique
needs of Americans of Asian descent in the US, which made the process of securing funding, influencing policy
change, and increasing philanthropic giving extremely challenging. Legislators and philanthropic organizations rarely
implement new laws or provide large donations without tangible examples that prove an issue exists. CASL was already
collecting Social Determinants of Health (SDoH) data for their own constituents and realized the impact their data
platform could have if every AAPI community was able to aggregate and disaggregate accurate data on the needs of
their own community. While CASL leadership pitched the idea to investors, they engaged Sandstorm to build a formal
brand for the product.

To start, Sandstorm reviewed existing research and conducted additional stakeholder interviews to further understand
the product and target audiences to kick off brand development. The product name and logo kept several criteria in
mind, including the ability to appeal to over 50 different AAPI communities who are generally averse to sharing data,
to other minority groups (future phase) as well as to investors. Once name and logo were approved, the development of
brand guidelines, followed by collateral and website were created to ensure consistent presence in the marketplace.
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brand assets, new logo

CHANGEINSIGHT

New logo
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brand assets, new logo

Change InSight’s logo is capitalized to ensure legibility and confidence. The logo’s usage of a clean, sans-serif
font indicates the straight-forward and sensible side of data while the color arch of dots over the word “IN”
indicates movement and suggests the process of connecting the dots to reveal insights and inspire change.
The use of gradients suggests the digital nature of the service while the colors and soft shapes reflect
diversity and community.

—* “Change” is highlighted in black
to convey the impact of data and
insights in the community.
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L “InSight” is highlighted in blue to show the dual This dual meaning is reinforced
meaning of both “insight” and “in sight”"—change by the arch of dots specifically
is both a goal that is “in sight” and is achieved over the “in.”

via “insights” from collected data.
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brand assets, brand guidelines

Brand Textures

The use of abstracted shapes and textures reflects the brand’s

commitiment to both data and diversity. The matrix of gray and colored

dots symbolizes the formality and technical aspects of data while the °
variety of bright colors symbolizes the vibrancy of a diverse community. L

They can be used around and behind images to frame content, between ° .

sections as a type of transitional graphic and as a decorative element soce sse o

near borders. o 444 -4
°

Some examples of appropriate abstracted shapes are:

CHANGEINSIGHT

Click to add title

Color Palette

B I a n d The colors of the brand are robust, contemporary and The secondary color palette includes a variety of bright colors to use decoratively.

fresh. Together they bring an energetic optimism to the

future of the brand. The tertiary color palette introduces a darker palette appropriate for use as a text
color or a background color with white text, as these colors provide enough color
contrast for accessibilty.

| |
G u I d e I I n es Primary Colors Secondary Colors CHANGE|‘NS|GHT.

sk Lghi e DarkBlue con Vellow
#6B:0/0/0 ROB66/108/156  RG8:30764/115 ROBA0T/191/192  RGB:234/122/127  ROB.238/212/101  RG.249/171/129  ROB.192/208/141
Hex. 4000000 HEX: 3426056 e #1E40r WEX. #6s8FCO HEX. SEATATE HEX. #EED4GS HEX. #F9ABS1 Hex:scoccso
CWVIC0/0/0/100  CNNK 82146/24/5  CMVK-100/30/26/11  CMYKS5/0/34/0 CMYK1/61/41/0 CMYK'6/8/70/0  CMYK.0/38/56/0 CMYK:28/9/63/0
PANTONE BLACKGC  PANTONE2160C ~ PANTONE 3537 PANTONEST0C PANTONE202SC  PANTONE127C  PANTONEZ#10C  PANTONE 7492 ¢
Sample Layout: PowerPoint Slides
Gradient Tertiary Colors
Q Agenda
Velow Conl DarkTeal DarkCoral Datk vellow Dark orange Dark Green ;
Change InSight's logo is capitalized to ensure legibility and confidence. The logo's usage of a clean, sans-serif Location: 0% Location- 2% Lacation-100% :i: :ﬁggn”z" :2: ;:;5’;:3’ = :1‘;: lé‘;’;ﬁ‘i‘:/ﬂ :’f; ;::5’5‘;7;’“ :‘éi :‘757/;5142’“4 1. Click to add text
font indicates the straight-forward and sensible side of data while the color arch of dots over the word “IN" CMYK 75/38/47/11 CMYK-25/76/50/6 CMYK:43/44/97/17 CMYK:33/58/71/16 CMYK-55/37/80/17
indicates movement and suggests the process of connecting the dots to reveal insights and inspire change. PANTONE 7475 C PANTONE 2342 C PANTONE 7755 C PANTONE 7525 C PANTONE 5763 C .

The use of gradients suggests the digital nature of the service while the colors and soft shapes reflect
diversity and community.

CHANGENSIGHT .

CHANGEINSIGHT

Presentation Title

“Change” is highlighted in black
to convey the impact of data and
insights in the community.

Click to add title
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meaning of both “insight” and “in sight’—change by the arch of dots specifically
is both a goal that is “in sight” and is achieved over the “in"

via “insights” from collected data,

CHANGEINSIGHT

CHANGEINSIGHT.




brand assets, new website

CHANGEINSIGHT.

Leveraging data to more deeply understand and

empower minority communities

Change InSight is an information clearinghouse for the nation’s AAPI communities and
other immigrant communities. Powered by the Chinese American Service League (CASL),
Change InSight analyzes, disseminates, researches, and publishes data around the unique

needs of immigrant communities, focusing on social determinants of health data

Change InSight's national and highly secure Salesforce-based platform will actively
document the unique needs of the nation’s immigrant communities, from a national scale
down to the community level, made possible by partnering with community-based social
service agencies.

Community organizations, such as Apna Ghar, South Asian American Policy & Research
Institute, and Indo American Center, are partners with Change InSight. As partners, these
agencies have access to evaluated data and reports as well as professional policy and
research staff at no cost to help their agency identify and define disparities unique to their
clients and communities. Change InSight partner organizations can use this information to
help shape policy specific to their needs and apply for grants to fund solutions to the
identified needs

Impact@Changelnsight.org [

The AAPI community receives only
$0.20 per $100 spent by charitable

foundations

AAPI community needs remain
poorly understood

According to the Pew Research Center, the AAPI population
has nearly doubled in just the last two decades, rising from
approximately 12 million residents to over 22 million
residents. By 2060, the AAPI population is projected to
more than double again, reaching 46 million residents, yet
the socioeconomic and health challenges of AAPI
communities remain poorly understood. There is a critical
lack of data for the AAPI community, which is
disaggregated by the over fifty Asian ethnic subgroups,
hundreds of dialects, and geography.

The Need—Case in Point

yA

The AAPI community is
overlooked

While the AAPI population has MORE than doubled in size
over the last three decades, foundation funding for AAPI
communities has flatlined. In 2018, a mere §173 million out
of $88 billion of philanthropic giving was focused on AAPI
populations, even while overall philanthropic giving has
increased. By this measurement, the AAPI community
receives only $0.20 per $100 spent by charitable
foundations

Impact@Changelnsight.org [

il
The AAPI community needs
data

AAP| communities across the nation need more robust
data to demonstrate needs unique to their communities.
Legislators and philanthropic organizations rarely
implement new laws or make large grants without tangible
examples that prove an issue exists and needs to be
addressed. Change InSight gives agencies the tools to meet
the needs of both government officials and philanthropists.
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Thank you!

Amanda Heberg

VP, Business Development
Sandstorm®

4422 N. Ravenswood, # 50
Chicago, IL 60640
773-348-4200
aheberg@sandstormdesign.com
url: sandstormdesign.com
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