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THE GOAL + STRATEGY

Inspire prospective students
through stories that show
personal transformation and
illustrate what it means to be
“All In” at Aims. 
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BRAND PLATFORM + TAGLINE

“All In.” embodies the inclusive, 
supportive, student-first spirit of the 
college. It illustrates the commitment 
that students demonstrate to improving 
their lives. It has become more than 
a marketing tagline — it’s a rallying 
cry; a shorthand description that 
encapsulates what it means to be a 
part of Aims Community College.
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This campaign is
centered on the
Aims tagline “All In.”



CREATIVE EXECUTION
PHOTOGRAPHY
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CREATIVE EXECUTION
STUDENT STORY 
BLOG POSTS

aims.co/all-in-zack aims.co/all-in-jessie
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View student stories

https://www.aims.edu/news/zack-mccormick-found-his-passion-aims
https://www.aims.edu/news/jessie-rizo-manages-family-work-and-classes-aims
https://www.aims.edu/news?category[35544]=35544


CREATIVE EXECUTION
DIGITAL ADS
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CREATIVE EXECUTION
PRINT + OUT OF HOME
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CREATIVE EXECUTION
SOCIAL POSTS
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RESULTS

6,265
Total story 
page views

760,000
Impressions to
267,000 users

clicking over 4,400 times

44,500
Impressions

400%
Higher click rate than 

past campaigns targeting 
the same audiences

“All In” campaign received

2x
the engagement of other 

social campaigns400
Views per story

83% more views than 
the average news story

4,970
Unique users
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STUDENT STORY WEBSITE TRAFFIC

SOCIAL MEDIA AD PERFORMANCE
Delivered on social to high school students, parents 
and adult learners.

DIGITAL DISPLAY AD 
PERFORMANCE
Delivered to prospective students and parents 
on sites across the web.

Print Ad Campaigns
Web visitors who scanned the QR code in our print ad campaign spent 
2x more engaged time on the site than the average visitor.




