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THE COLOR PALET ]

We wanted a fresh and exciting color palette that

supported the new look. After reviewing a variety of . . . .

palettes with the team and researching each color's Deep Blue Dark Teal Teal

meamng/ e . . . .

't was also decided that we needed a robust palette
Aqua Deep Gray Silver Scarlet

with plenty of options for a wide variety of uses.

Twelve colors were selected as the final palette.
Spice Amber Sunny Khaki




THE CORNERSTONES

Four iconographic cornerstones were created to
support our business philosophy:

Initiate innovation and strategic thinking to accelerate
the right decision for our clients, while producing
valuable, enduring results

e Excellence and quality are not optional. They are
both our commitment and our guarantee

e Passion fuels our enthusiasm for achieving lofty goals
and consistently surpassing client expectations.

e Diversity and inclusion are the keys to innovation.
Our team-based processes and tools facilitate broad
cross-team engagement and thought leading
solutions to complex client problems.

e Knowledge empowers our team through a culture
that promotes continuous learning; enabling
continuous Improvement.
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THE LOGO REDESIGN

A refreshed design kept the star and the swoosh but

moved the star to the opposite side to create t
suggestion of forward movement & success, and t
swoosh was adjusted to generate more energy. T

ne
ne

ne

goal was to creatively suggest the forward momentum

of the company and our forward-thinking solutions.

Colors were adopted from the new palette, and a new

font created a fresh look to round out the logo and

create a modern feel. Our Tfour cornerstones were

added as a tagline to quickly showcase our central

ohilosophy. The new design created excitement and

enthusiasm. This excitement is still present in our wh
and black, one-color versions.

te

The four pillars can be removed when a smaller,

simpler logo is needed
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~older Which Features Spot Gloss Varnish and Die Cut Circles to Show Cornerstone lcons and Vertical Pocket With Slot for Business Card.
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CERTIFICATIONS

8(a) Business Development Program | Economically Disadvantaged Women Owned Small Businesses (EDWOSB) |
Woman Owned Small Business (WOSB) | Small Disadvantage Business (SDB) | Small Business (SB) | ISO 9001:2015 Certification |
1SO 21500:2012 Certification

RIS

Rainmak%:-ns About Services Carcers WorkingWithUs  News  Contact

i

DIVERSITY

CERTIFICATIONS

8(a) B Devels gr | E Ity D Waomen Owned Small Businesses (EDWOSB)
Woman Owned Small Business (WOSB) | Small Disadvantage Business (SDB) | Small Business (SB) | ISO 9001:2015 Certification |
1SO 21500:2012 Certification

The Website Features Powerful,
As Well As Parallax Scrolling,

About Services Carcers Working With Us News Contact

CERTIFICATIONS

8(a) D Program | E ly D Women Owned Small Businesses (EDWOSB)
Woman Owned Small Business (WOSB) | Small Disadvantage Business (SDB) | Small Business (SB) | I1SO 9001:2015 Certification |
I1SO 21500:2012 Certification

About Services aroers Working With Us News Contact
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CERTIFICATIONS

8(a) il D Program | Ec Disad Women Owned Small Businesses (EDWOSB)
Woman Owned Small Business (WOSB) | Small Disadvantage Business (SDB) = Small Business (SB) | 1SO 9001:2015 Certification
1SO 21500:2012 Certification
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AIAN MARKETING MATERIALS

I !
YYOUI;)Etietti:s. AI]I?]EI]\:TOVIHg Hea].th aIld Well—Beng in
our Partnership. N W
Your Participation. § mm Communities ThrOugh Compliance O

2 You’re Essential!
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N .
n HHS Office of Inspector General Train\\i\ng \

Improving Health and Well-Being in

ATAN Communities Through Compliance: COMING SOON:!

An HHS Office of Inspector General Training

June 2 -3 | Tacoma, Washington | Hotel Murano EXC'T' N G F RE E
August 5 -6 | Flagstaff, Arizona | High Country Conference Center RE S O U R
CES FOR

Online Resources: httPStlloig.hhs.gov/AlAN

We are seeking speakers, participants, and subject matter e AMERICAN INDIAN/

S oo the Ol U St ¢ & : ALASKAN NATIVE
COMMUNITIES

free online and in-person trainings. For more information %h
contact Lyndsay Patty at Lyndsay.Patty@ oig.hhs.gov. https://oig.hhs.gov

Web Banner and Social Media Post



INTERACTIVE JOB Al

PRESCRIBER
WEEKLY 7 Percentage of Schedule Il and Schedule lll drugs

MONITORING 7 Total number of prescriptions written
Broaden daily reviews by adding 7 Number of prescriptions per beneficiary
new parameters and increasing 7 Top X prescribers by amount billed

ILLUMINATING POTENTIAL FWA te il ith more daims ey el

I M P L E M E N TI N G The Office of Inspector General (OIG) has conducted various : suspicious behavior 7 Percentage of Schedule Il and Schedule Ill drugs

investigations, audits and evaluations related to Part D program 7 Top X pharmacies by amount billed
integrity. Plan sponsors can directly apply OIG's analysis measures

O | G M EASURES IN P ROACT I V E and conclusions to internal claims data to proactively identify outlier

7 High cost drugs or drugs at high risk of diversion
prescribers, pharmacies and beneficiaries. Start with published

: : BENEFICIARY
as baselines for comparison.

OIG averages and percentile ranges > s
DATA A NALYSIS Refine them over time based on experience with internal data to reveal < 7 7 Number of pharmacies and number of prescribers in
clear patterns and trends within the network. U
CMS requires plan sponsors to effectively monitor activities 1
within their networks to prevent, detect and correct fraud, « _ o M ONTHLY
waste and abuse (FWA)." Routine, proactive data analyses - . :
help plan sponsors identify and characterize unusual = M ONITORING
prescribing, billing and dispensing patterns or guide K> 8 I BE SPECIFIC Expand monitoring to identify standard monthly
development of potential FWA indicators to flag outliers o uardt?r&yp- Horny -3 s | ” prescription patterns, highlight usage trends and
and target high risk areas for audits or further investigations. - s - " arerng BE PROACTIVE ; Clearly define the plan better separate outliers from normal peers

Visualiz  Metwork’s typical provider,
:'eﬁ:ﬂ:m;‘;:‘;:‘t‘? e \ : / Monthly Together, the results of network pharmacy and beneficiary PRESCRIBER

Regulations-and-Guidance/Guidance/Manuals/Downloads/me86e21.pelf ™ ST Monitoring routine proactive daily, populations 7 Percentage of Schedule Il and Schedule Il drugs
\ weekly, monthl¥ and 7 Total number of prescriptions written
% Weekly quar:ter!y analys‘ls and 7 Number of prescriptions per beneficiary
Monitoring n.\on.ltormg pr0\(|d.e A — 7 Number of distinct types of drugs per beneficiary
significant pr.edlctlve ‘A 2 7 Top X prescribers by amount billed
R N - - 71 Number of claims and amount billed by new providers

DAILY CLAIMS REVIEW ’ 5 PHARMACY

; : 7 Percentage of ¢
Identify extreme claims before making payment and flag for

i e 2 o -
further review to prevent continued submission of similar claims Top X pharm, Q UARTERLY
. 7 Percentage of k

e oL TRENDS AND PATTERNS

strengthen
Look for billing spikes related to a single

beneficiary, provider or pharmacy

Identify unusual or
ey wC e BE AWARE

as they are submitted WL EIRA T TSR oT1UEES

for payment unusual or unbelievable
claims for further analysis

Review claims that

e s or investigation
were initiall ni

then revised to bypass system edits

BENEFICIARY Establish clear patterns based on more data and consider
7 Top X beneficiz BE DILIGENT 90-day prescriptions, improving statistical significance and
7 Top X benefici:  Monitor overarching trends making outliers easier to distinguish from normal
that develop over time to
flag potential FWA PRESCRIBER
71 Top X prescribers by amount billed
7 Percentage of Schedule Il and Schedule Ill drugs
7 Total number of prescriptions written
g 7 Number of prescriptions per beneficiary
e on lical helievabilitv and confirm =z 2 Number o’f distinct types of drugs per beneficiary
with medical record review, if possible 71 Number of pharmacies associated with prescriber
71 Amount billed by and number of claims from

new providers

PHARMACY

7 Top X pharmacies by amount billed

7 Percentage of Schedule Il and Schedule Ill drugs
7 Percentage of brand name drugs

7 Percentage of refills vs. new prescriptions filled

Daily = Weekly LYY

Flag data entry errors that passed through

point-of-sale edits

arterly,

BENEFICIARY

7 Top X beneficiaries by amount billed

7 Top X beneficiaries by number of claims
7 Days' supply of prescription

7 Number of pharmacies in current quarter
7 Number of prescribers in curren r

Daily Weekly LYshiG1 ol

nteractive Job Aide



Brand Conceptualization, Design.a
Jenniter Pearre, Art Director & Senior Grapnic Designer

Brand review and selection process:
Rainmakers Team



