
GREAT ACTIONS
LEAVE A MARK

A CAMPAIGN FOR RAISING AWARENESS FOR LIVING ORGAN DONATION

INSPIRED BY A STORY FROM ONE OF OUR OWN.



The Great Actions Leave A Mark campaign featured  over 40 living donor/recipients with diverse backgrounds from all across Canada. 

Their stories shared their incredible journeys of heroism demonstrating human potential. These stories were captured and shared across traditional and 

digital platforms sharing messages of hope, inspiration and building brand awareness and encouraging donation. This campaign created partnership

between University Health Network,  BC Transplant and Canadian Blood Services to increase reach and ultimately work to end the organ waitlist.  

The campaign reached over 10 million people in Canada with a 99.9% positive response. 
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More than 40 participants’ stories were captured on film.

Organ donors, recipients and their families were invited

to share their stories with the world through the digital

medium.  The stories were uploaded to the website

www.GreatActions.ca, social media channels and at

select events.  Through their stories, we were able to show

the connections between individuals and families that

are formed through living organ donation. 

Through the campaign, Toronto, British Columbia

and recently, Atlantic provinces were able to come together

and join hands to raise awareness for the living organ 

donation cause,
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Impact for 2022

Earned Media

Estimated Reach 1M+ 60+ Media Hits Earned Value 1M CAD+ Published in 2 Major Publications


