LIFESTYLE MONITOR OVERVIEW

The mission of Cotton Incorporated is to increase the demand for and profitability of
cotton. The Cotton Incorporated Lifestyle Monitor™ helps fulfill this mission by providing
a range of marketing data and analyses to better inform decision makers on the global
cotton supply chain. Since 1994, the Cotton Incorporated Lifestyle Monitor™ survey

has measured consumer attitudes and habits relating to apparel, apparel performance,
fashion, the environment, home furnishings, shopping, fiber selection, and other topics
of interest. The ongoing research program utilizes a carefully-constructed series of
questions that tap into consumer attitudes and behaviors.
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PROJECT OVERVIEW

While people may be familiar with Cotton Incorporated because of their Fabric of Our
Lives® campaign, many are unfamiliar with the resources the Lifestyle Monitor provides.
If a user visited the original Lifestyle Monitor website, the user would become quickly
overwhelmed, not knowing where to go or how to sort information.

The Cotton Incorporated team sought a website redesign from both a user experience
and visual design perspective. The Cotton team did not have a brand developed for
the Lifestyle Monitor, so a brand was created along with the website redesign. For the
website redesign, a new strategy and navigation structure was developed, user roles
were defined, user role visual way-finding icons were created, a new brand system was
constructed, and a new visual layout was designed. Press, a new and important target
user, got its own section on the new website.

project overview
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original website before redesign
COTTON LIFESTYLE MONITOR WEBSITE
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We welcome any comments, suggestions or questions about the content of the Cotton Incorporated Lifestyle Monitor™ Survey.

Be sure to tell us what topics you would like to see on the site in the future

After all, your comfort matters to us. Give us your feedback here:

TELL US WHAT YOU THINK
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Who We Are ~ 7%, ke EXpert/Adept
& What We Do ’ Trusted

The mission of Cotton Incorporated is to increase demand for and profitability Monitor™ as a thought leader in its industries. Outstanding leadership
of cotton. The Cotton Incorporated Lifestyle Monitor™ helps fulfill this mission Appro aChable is defined by honesty, integrity, and experience. Being forward-thinking,
by providing a range of marketing data and analyses to better inform decision influential, persuasive, steady, approachable, and helpful are hallmarks
makers on the global cotton supply chain. Since 1994, the Cotton Incorporated \ 1 of good leadership. These brand keywords, listed at left, define the tone

[ ]
Lifestyle Monitor™ Survey has measured consumer attitudes and habits relating Engaglng of the Lifestyle Monitor™ brand.

to apparel, apparel performance, fashion, the environment, home furnishings,

The Cotton Incorporated Lifestyle Monitor™ website positions Lifestyle Y

shopping, fiber selection, and other topics of interest. The ongoing research

[ Visual Imagery Tone Page 8 % ]

program utilizes a carefully-constructed series of questions that tap into

consumer attitudes and behaviors.

The Cotton Incorporated Lifestyle Monitor™ website is an information hub for
economic data, surveys and insights, news, and updates related to consumer
attitudes and behaviors, as well as the global cotton supply chain.

7\
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RETAIL/BRANDS

Role Way-finding

The Cotton Incorporated Lifestyle Monitor™ Survey website
navigation is structured to help various target audience Suppiy Chain
user groups more quickly find content intended for them. In
addition to that, icons and colors are established for each of

the three user groups besides press, which has its own section Retail

on the Cotton Incorporated Lifestyle Monitor™ website. The
target audience user groups included in this system are as
follows: supply chain, retail/brands, and consumers. These E Consumer
user groups are able to identify what content is best suited
for them based on colors and icons.

This is an example of role way-finding

lockups in article post tiles on the

Lifesytle Monitor™ Survey website.

7N
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Imagery

The tone/manner of the imagery is focused on lifestyle: everyday, approachable,

engaging scenes of consumers in their daily lives, retail environments and fashion

designers at work, and the cotton industry through its various stages in the supply

chain. Imagery subjects are divided into four categories. Three categories are based

on consumers, retail/brands, and supply chain. A fourth category focuses on cotton

and cotton products. Imagery of raw cotton, fabrics, sustainability imagery, and

cotton products ready for purchase are included in this fourth image category.

Select images with simple subjects.

Select images with one or two people. Select
images with no more than three people.

Select images with people looking directly at the
camera and away from the camera.

Select imagery that features any of the brand
colors (primary, secondary, role way-finding, and
grounding colors) in the subject or background.
This helps make deliverables look consistent.

Crop and transpose images to fit the format.
Remember the upper left corner of the image
might have an icon and type running across it.

brand guide

COTTON LIFESTYLE MONITOR WEBSITE

Do not select images featuring charts, economic
terms, statistics, money, etc.

Do not select imagery with illustration or hand-
drawn type. Stay away from type-heavy imagery.

Do not select images with red or dark pinks. If
reds and dark pinks can be cropped out, use the
image. This includes red or pink nail polish. Red
lipstick is permitted in moderation.

Do not pick images with dark, busy backgrounds.

Avoid black and dark gray backgrounds. Use
images that have a background color similar to
the brand colors, except for Rich Black and Gray.

Apply isolated cotton object
photographs, such as the
cotton sprig photo shown
below, to white space to add
visual interest.
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Teal

Pantone 2220 C
CMYK 74 27 281
RGB 80 152 171
HEX #4797A8

Gray

Pantone 4195 C
CMYK 56 47 42 25
RGB 102 102 102
HEX #646566

Color Palette

For print pieces, use Pantone (PMS or spot) or CMYK
(process) values where applicable. For digital pieces,
use RGB values. For web, use HEX values.

The Cotton Incorporated Lifestyle Monitor™ primary
color palette consists of a variety of teals and grays.
These colors are used predominately on internal
communications and external deliverables describing
what the Lifestyle Monitor does and who we are.

Medium Gray
Pantone 4289 C

CMYK 3730 26 6
RGB 153 153 153
HEX #999998

PRIMARY COLORS

USER ROLE WAY-FINDING COLORS & SECONDARY COLORS

The blues are applied to user roles. Navy Blue is applied to supply chain, True Blue is applied to
retail/brands, and Light Blue is applied to consumers. Secondary colors consist of orange, yellow,
and purple. Faded Purple is the main secondary color, used as a predominant accent color for the

brand; Bright Orange is applied to calls to action; Rustic Yellow is applied to economic newsletters.

Navy Blue

Pantone 2767 C
CMYK 100 71 0 66
RGB 19 4175

HEX #13294B

Bright Orange
Pantone 164 C
CMYK 0 59 810
RGB 255 127 65
HEX #FF7F41

USER ROLE, SECONDARY & GROUNDING COLORS

True Blue

Pantone 308 C
CMYK 100 10 0 52

RGB 0 88 124
HEX #00587C

Light Blue
Pantone 7454 C
CMYK 66 36 14 0
RGB 95 143 180
HEX #5F8FB4

Faded Purple

Pantone 7654 C

CMYK 385919 0
RGB 162 120 156

HEX #A2789C

AN\
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GROUNDING COLORS

Use Brown sparingly on call
out copy and icons. Use Rich
Black for icon background
fills, and for type/copy color.

Rich Black

Pantone 419 C
CMYK 76 65 66 90
RGB 33 3534

HEX #212322

Brown

Pantone 4705 C
CMYK 19 64 67 42
RGB 124 77 58
HEX #7C4D3A

N/
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grotesque, traditional forms for section headings with sans-serifs for body copy.

While the primary focus of the Lifestyle Monitor™ is its website, the organization
has additional deliverables to communicate internally with team members and
externally with target audience members. In addition to web and digital animated
fonts, fonts for print and digital static deliverables are included as well. Use Source
Serif Pro or Source Serif Variable for headlines, Bernina Sans or Noto Sans for body

Typography

The type approach balances serif, transitional styles for headlines and semi-

copy, and Optima or Arsenal for section headings.

HEADLINES

Source Serif Pro

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
12345678901 @%$ % ~&*()

BODY COPY

Bernina Sans

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!'@#$%"&*()

SECTION HEADINGS

Optima
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$% &*()

Source Serif Variable

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!'@#$% ~&*()

Noto Sans

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$ %" &*()

Arsenal

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

WEB & DIGITAL ANIMATED

. LIEESTYLE'MONITOR™BRAND GUIDELINES b e & : PRINT & DIGITAL STATIC
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About Us

We develop and provide thorough and
objective data and information to trade and
consumer media, the textile/apparel supply.

chain, brands and retailers, as well as curious

‘consumers.

Fomnearly three decades, the Lifestyle
Monitor™ Survey has measured consumer
attitudes and behaviors related to the

apparelland fashion industries, sustainability,

home textiles, shopping and retail, fiber
selection and preference, personal care
items, and more.

 TMonitor

Write To Us

Cotton Incorporated

Attn: Corporate Communications
6399 Weston Parkway

Cary, North Carolina 27513

AMERICA'S COTTON PRODUCERS AND IMPORTERS. Service Marks/Trademarks
of Cotton Incorporated © 2022 Cotton Incorporated.
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Despite Volatility,
Outlook is Strong for
Holiday 22

And until then,retailers will be watching

inflation, supply chains, jobs reports, gas
prices, the weather and anything...

Read More >

Who We Are and What We Do

i steak, k. Chicken ham
il jow,

capicola, drumstick salami beef ribs pig meatball,

beef ribeye. hisi

Cupim fjaeger ham,

ribs porkloin j Ground gdoggen capicola
ribs short ribs. cored bacon
round porchetta pork belly.
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"There's lots of easygoing approaches such as classic
workwear, which makes a big return after taking a
backseat to athleisure and streetwear for so long."

~Michael Fisher,
Vice President & Creative Director, Fashion Snoops

“While hiking narratives remain the backbone of the outdoor trend, with technical
clothing persisting, gardening themes refreshed the story with floral prints and pastel
hues noted at Dior and even sprouting sneakers at Loewe,” says Edited's Karis Munday,
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aspects of Plunging V-necklines, sleevels

shirts, mid-cut shi  even going a jacket will
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ights, stripes, and
traditional fal aesthetics like plaids and checks. Pink and purple will be hot colors. And
matching shirts and pants in bold patterns will trend. Merchants should also be ready
with embellishments of fringes and appliques, bright knits, mesh tops, metallics, and
leather:

Fashion Snoops’ Michael Fisher, vice president and creative director, says “revenge travel”
i
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The runways around the world are quiet now, and buyers have had time to digest the January 2022

myriad of looks from New York to Europe to Asia. And while so much of the fashion is A Appare Denim

focused on women's wear, the men's shows were bursting with fresh Iooks that experts
have waded through to come up with the best for spring/summer 2023,

There's lots of easygoing approaches such as classic
workwear, which makes a big return after taking a
backseat to athleisure and streetwear for so long."

MG FsheR
Vice President & Creative Director, Fashion Snoops Here's How Recycled
Denim Helps America
While hiking narratives remain the backbone o the outdoor trend, with technical

clothing persisting, gardening themes refreshed the story with floral prints and pastel

hues noted at Dior and even sprouting sneakers at Loewe,”says Edited's Karis Munday, —

vetail and runway analyst. “Nostalgic themes have begun to blow over from women's

wear,with 905 and Y2K references on the up. From the runway, the skater boy was the

source of inspiration with classic T-shirts,shirts and tailored trousers, all in updated

baggier fits. The prep boy also returned, but with a streetstyle influence, seeing blazers.

and oxford shirts mixed with slouchy sweats and neon hues.

Atmethcsare Appore Denim

Carl Ayers, creative director at the Talent Unlimited Group, also sees the oversized looks
taking over next year

“From exaggerated shoulders to long, flared hemlines, the bigger and baggier look is
back,” Ayers says. "However, as we see clothes becoming looser, we will also see some
aspects of men's clothing become more revealing. Plunging V-necklines, sleeveless shirts,
mid-cut shirts exposing the belly button, even going shirtless under a jacket will become
anew ook for some guys. Also, the thigh-high shorts we saw in summer of 2022 will
come back for 2023

‘Ayers says spring will bring familiar brights, stripes, and florals to mens, as well as
traditional fall aesthetics like plaids and checks. Pink and purple will be hot colors. And
matehing shirts and pants in bold patterns will trend. Merchants should also be ready
with embelishments of fringes and appliques, bright knits, mesh tops, metallics, and

leather.

Fashion Snoops' Michael Fisher, vice president and creative director, says ‘revenge traver
is single-handedly driving the economy in an otherwise turbulent, inflation-flled time.

“Utilty is but we'e seeing it ways, fully

h s modern needs for an adap to reflect his ‘anything
can happen lfestyle;” Fisher says. “There’s lots of easygoing approaches such as classic
workwear, which makes a big return after taking a backseat to athleisure and streetwear
for so long. We're also excited to see a bold dose of color for technical materials and just
a really cool, otherworldly effect on the great outdoors in the form of a dreamy, Atantis:
inspired story all about doing activewear in a really contemporary, tailored way. Every
single narrative we forecasted for spring/summer 2023 is centered around literal and
metaphorical escape.”

These baggy and easygoing approaches are addressing men's preferences for comfortin
their apparel. In fact, nearly 7 of 10 male shoppers (67 percent) are unwilling to sacrifice
comfort for fashion, according to the 2022 Cotton Incorporated Lifestyle Monitor™
Survey. That's reflected in wha they wear as wel: men's most popular clothing choices in
the last month were T-shirts (50 percent), sweats (32 percent), activewear (26 percent),
denim ) athieisure (24 percent), casual sh percent), and casual
pants (17 percent), according to the 2022 Coronavirus Consumer Response Survey
(Waves 10-12),

Monthly Economic Letter Here's How Recycled
January 2022 Denim Helps America

i stavivoRveD pron
Lifostyle = .
monitor -

ey Py
Coton ncorporsed

ﬂ‘“"“f‘ iy




website
COTTON LIFESTYLE MONITOR WEBSITE

lifestylemonitor.cottoninc.com

lifestyle )
o IIlODltOI‘ Industry News and Trends ¥  Press Center ¥  About Contact Us

asaz"u :j‘:.l'“ib

Who Should Really Be
the Focus of “New
You” in 2023?

The holidays are over so of course
headlines are screaming “New Year,
New You,” with everything from the
latest paleo diet book to fitness plans
being foisted upon the public....
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Tell Us What You Think

We welcome any comments, suggestions or questions about the content of the
Cotton Incorporated Lifestyle Monitor™ Survey. Be sure to tell us what topics you
would like to see on the site in the future.
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Contact Us

Tell Us What You Think

We welcome any comments, suggestions or
questions about the content of the Cotton
Incorporated Lifestyle Monitor™ Survey. Be
sure to tell us what topics you would like to
see on the site in the future.
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