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Active/Athleisure
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The Elements That Are Keeping
Activewear Hot
The already healthy global activewear market is only expected...

Activewear Research – Q&A
 

New Year’s Resolutions
Yes, it’s true. It’s January once again. A time...

Embracing Sustainability
Remember those videos from last month after Hurricane Ida...

Preparing for a Comeback
After more than a year where pajamas and athleisure...

Performance Cotton Activewear
After a year that saw more than a few...

Self-Care & Wellness
Looking back on 2020, did it really only last...

Performance Features for Kids
Even though the pandemic has played havoc with so...

Growth in Athleisure
In a matter of days last March, everyday oTce...

Stop the Synthetics
As the coronavirus pandemic swept across the nation, gyms...

How a Focus on Work Can Grow
Athleisure
To see athleisure's inUuence on pop culture, one need...

Outdoor Brands
At June's Outdoor Retailer (OR) Summer Market, as in...

Par for the Course
Tiger Woods isn't the only recent comeback in golf....

#activewear
A quick Instagram search for #activewear will quickly reveal...

The Indoor Generation
Have you ever looked at people who work or...

Streetwear’s Not Going Anywhere
By the time Marc Jacobs sent grunge apparel down...

The Great Outdoors
The Outdoor Retailer Show, held last month in Denver,...

Trying to Stay Healthy?
Millions of Americans work out in an e\ort to...

To Attract Plus Size Shoppers,
Speak Directly & Authentically to
Her
The smart brands, though, see this opportunity and are...

An Extra Dose of Healthy
Consumers are wearing more activewear than ever, both

because...
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Contact Us
We welcome any comments, suggestions or

questions about the content of the Cotton

Incorporated Lifestyle Monitor™ Survey.

Be sure to tell us what topics you would like to

see on the site in the future.

After all, your comfort matters to us. Give us

your feedback here:

TELL US WHAT YOU THINK

Name *

Email *

Comments *

CAPTCHA

By submitting this form, you acknowledge and

agree that you have read, understand and

agree to our Terms and Conditions and Privacy

Policy.

SUBMIT

reCAPTCHA
I'm not a robot

Privacy  - Terms
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