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Executive Summary AECOM Work Sample | 2

AECOM is a global provider of professional technical and management support
services to a broad range of markets including transportation, energy, water, sports
arenas and government, to name a few. With expertise in architecture, design,
engineering and construction, our 45,000 global employees serve clients in more
than 150 countries and generated revenue of USD $8Bin 2013.

The Health Care Reform and Open Enrollment campaign was launched to help
increase employee awareness of health care reform’s impact on AECOM medical
plans and costs, the company’s need to comply with health care reform, and the WELCOME TOANEW WORLD N HEALTH cARE
importance of personal accountability for health care spending. The business need i

—— " s

Health Care In 2014 {

Los Angeles
October 8, 2013 L ]

was further clarified by claims and financial analysis conducted by Mercer, AECOM’s —_— " «
health care consulting partner, which showed that 2014 medical care renewal costs | Rod Musser -
would increase by $7MM if no plan design changes took place. Taking a longer view, -

especially as all impacted U.S. employers looked at the 2018 excise tax implications, R
AECOM’s leadership determined its employees could understand the complex
health care environment and the need for changes due to the new legislation, if fourtiesth Gare ourGherees a=ten

. . . . . .. Your Health Care. Your Choices. AZCOM
given ample time, tools, and information to make well-informed decisions. e

COMMUNICATION AND CREATIVE STRATEGY

Engaging employees in the topic of health care reform and driving enrollment _ 2014 HEALTH CARE DECISIONS
into AECOM’s new Consumer Driven Health Plan (CDHP), called the Premier v
Plus medical plan, a cost-effective medical plan that encouraged employee
accountability for their health care choices, called for a consistent, multi-media
approach. The campaign featured print, electronic, face-to-face, and interactive,
online communication — both at home and at work. As an added convenience, all
eCards and the health care portal were programmed using responsive web design
to ensure employees could access and easily navigate the site from computers,
iPads and mobile devices. The campaign was organized into a multi-pronged
approach: Leadership Communications, Health Care Reform, Benefits Roadshows,
and Open Enrollment.

The campaign also required that we create opportunities for targeted messaging
to reach out to our two subgroups: those who completed Wellness at AECOM and
“qualified” for the wellness medical plans including the new Premier Plus Plan, and g

aystosave, !
A s and mare . with your 2014 AECOM
medical pians.

those who did not. Additionally, our claims analysis research indicated that spouses
and domestic partners represented the largest percentage of claims experience 4 g
and health care costs, so reaching out to this group was vital. - ’.—,
3 —
Conceptually, the tagline, Your Health Care. Your Choices., together with beautiful ! )t, .

imagery and the established AECOM color palette, created a campaign brand that
was warm and welcoming.

Your Health Care. Your Choices. AZComM

Note: Please see our campaign results on the following page.



Results
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EXCEEDING EXPECTATIONS MEANS SUCCESS!

At the onset, AECOM determined that this campaign would be considered an enormous
success if employees engaged in the process, if AECOM achieved 25% enrollment in
the Premier Plus Plan, and if migration was achieved without a negative impact on
employees’ perception of their benefits. The results far exceeded the goals established:

OBJECTIVE RESULT

1.

To illustrate the changing health care
industry and emphasize the employee’s
need to learn more about the changes,
carefully review their medical plan choices,
and make responsible decisions that would
impact their personal health and health
care choices.

« Over 16,000 visits to the health care portal were logged during the campaign. 1,100+ hits in the first hour — nearly

10% of the employee population!

53% of invited employees attended a Benefit Roadshow and hundreds more viewed the meeting presentation online.

Less than 1% of the eligible population defaulted into plan coverage, meaning 99% engaged by going to the Open

Enrollment website and making their 2014 enrollment elections.

Anecdotal evidence of the Benefits Roadshow’s success came from all over the country:

— “..Everyoneis a buzz — but once the initial scare goes away — we are hearing positive things! The site is working
very well — and the tools and resources available are A+++"
— Senior Manager, Pennsylvania

— ‘Just a quick note to say that we attended an AECOM Health Care presentation today...It is a complex subject and
| think Jennifer did a really good job! Kudos.” — SVP Colorado

— “Very nice job with the briefing you provided today in Wakefield... It is a complex topic and you made it
understandable. | learned a lot myself” — SVR Massachusetts

— “..Ijust wanted to say thanks for making the effort to visit us in person. | think it put people at ease and really
showed them that AECOM cares about the employees. Nice work!” — Manager, Texas

To educate employees and their spouses/
domestic partners about Consumer Driven
Health Plans (CDHPs) and drive enrollment
migration for those eligible for the wellness
plans from the existing high-cost Exclusive
Provider Organization (EPO) plan and
Preferred Provider Organization (PPOs)
plans to AECOM’s new CDHP, the Premier
Plus Plan. Senior Management’s stated goal
was to enroll 25% of eligible employees in
the new Premier Plus Plan.

For employees eligible for the wellness medical plans:

» Enrollment in the new Premier Plus Plan was 41% of the eligible employee population, far exceeding senior
management’s stated goal of 25%.

« Enrollment in the wellness EPO plan decreased from 64% to 34%.

« Enrollment in the wellness PPO1 and PPO2 plans decreased from 15% to 10% and from 11% to 10% respectively.

In addition, for non-wellness employees:

« Enrollment in the basic Consumer Driven Health Plan (CDHP), called the Basic HDHP, increased from 3% to 15%.
» Enrollment in the Basic EPO plan for non-wellness participants decreased from 55% to 42%.

» Enrollment in the PPO1 plan for non-wellness participants decreased from 20% to 18%.

To manage health care costs in 2014 and
lay the groundwork for reduced health care
costs in future years.

These plan migration results immediately saved the company $8.1MM while still enabling family-friendly, cost-effective
choices for employees. Projected savings over the next three (3) years is $25MM.

To manage the pace and timing of change
while maintaining employee satisfaction
with their benefits despite the significant
changes to their health care program.

AECOM’s Annual Global Employee Survey trends key drivers of engagement, including employees’ intent to stay with the
company. Pay and Benefits is one of the drivers; any adverse reaction to health care reform and subsequent changes to
plans or premiums would be revealed through lower survey scores. In the 2013 survey, which was conducted at the end

of Open Enrollment, the U.S. Pay and Benefits category score increased by 12 points!




From the beginning, the Corporate Communications team collaborated on the design,
development and deployment of the campaign with the leadership group, which
included the Chief Human Resources Officer, senior vice presidents in Finance, Tax and
Total Rewards, Human Resources (HR) leads in the U.S., site managers, and on-site
Champions of Change (office managers and peer influencers).

KEEPING LEADERSHIP IN THE LOOP

To ensure buy-in, concepts and strategy were presented to the leadership team for
feedback early on. In addition, regular presentation meetings and bi-weekly conference
calls were held to keep all parties informed and to provide a forum for feedback,
wherein messaging was adjusted appropriately to address management and employee
concerns or issues.

AECOM Work Sample 4

2014 Healthcare Reform and Open Enrollment Campaign

HEALTHCARE REFORM IS HERE.

It's a new world in healthcare.

New rules. New options. New responsibilities. |
We know you have questions. f
AECOM can provide answers.

Visit www.haealthcare. AECOM.com.

Healthcare Reform and You

S
'WELCOME TO A NEW WORLD IN HEALTH CARE.
(TS ATIME FOR CHANGE.
IT'S A TIME FOR NEW IDEAS.
IT'S ATIME FOR NEW CHOICES.

announcement maile

s Materials.

Health Care Reform and Open Enrollment Materials Presentation Board for Senior Management
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1 means you care e much Bbout
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2014 Health Care
Discussion

Wel e. When we work
“ogether, everyane benfits.

Your Health Care. Your Choices.

Benefits Roadshow Materials Presentation Board for Senior Management
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[Roadshow Handout]
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Leadership Communications (continued)

AECOM 2014 Healthcare Communications Strategy

Phase |: HCR Materials

Provide HCR Education and Lay Foundation for 2014 Changes
September 20-October 8

Phase lll: Open Enrollment Materials
Reinforce Roadshow Messages and Explain
Enrollment Process

October 31-November 18

+ Portal = Medical Cost Estimator
« Announcement Poster  « OE Site and Survey
+ Announcement eCard = Focus on Americas
« Targeted Inserts and = Weekly Ask an
ights Brochure Expert Calls
its Guide » Reminder eCard

Berefits Guide

HCR Made Simple Site
Madical Cost

Phase |I: Roadshows AoeBeper
Quickdraw Video Provide HCR Education, Highlight AECOM
Philosophy/Approach, Overview of 2014 Changes,
Promote Premier Plus

October 8-November 1

= Invite =
+ Reminder eCard .
» Meeting Location Poster Eogasnsrilnfr;t

January-May

ecutive Wrap-Up Message
nsumer Educaticn Campaign

w Presentation

Askan Expert

Communications Strategy and Timeline Presentation Board for All Leadership Groups
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AZCOM COMMUNICATIONS

Master Calendar

Health Care Reform / Open Enroliment Communication Plan

it Lo s | omiscn ouros outs s e s [

¥ Management Meetings HR Leaders Update . Employee Communications

@ 9/17 - Senior Leadership Presentation

HR Directors Check-ins 9/11 9/25 10/9 10/23 1176 11/20

@ 9720 - HCR Announcement Mailer

9/20 Health Care Portal
@ 10/ - HCR DOL Notice

10/8 Site Presentations 11/3

G‘ Mid-Oct — Americas Managers Toolkit — Open Enroliment reminder
10/28 Ask The Expert 1115

FOlr:] MYAECOM — US Benefits & Americas Landing Pages
10128

O
1031 [T 11/18

@ 11/22 - Review OE outcomes

Calendar Presentation Board for Senior Management



Leadership Communications (continued)

SNEAK PEEKS AND ACTION STEPS

The Benefits Roadshows logistical overview let the Champions of Change know upfront
what communication materials they would have at their disposal to promote attendance
at the meetings. This document gave them a thumbnail of the item, a brief description,
and what action steps they were required to take.

AZCOM

-

2014 Health Care Reform — Office Meetings
Communications/Logistics Overview

Health Care Reform Announcement Poster

*  What It Is: Poster to announce communications effort, upcoming Open Enrcliment and
portal URL. PDF of poster will be emailed to office contact.

* Action Item: Office contact to print PDF on 11x17 plain paper (not coated/glossy) and
post Ihroughoul high traffic areas. (This was sent out from AECOM Human

riday, 20, 10 office contacts. throu?houi the United

States. Yuu may or may not have received it; however, we will forward to you to
also post as needed.)

* Display Date: As soon as you receive PDF, but no later than September 27.

Meeting Announcement Poster

+  What ItIs: Two customized 30X40 posters to announce your meeting date(s)mme(s)
Posters will be shipped to you approximately two weeks prior to your meeting

*+  Action Item: Insert location details once confirmed and display each cne on an easel
in high-trafficked areas (entrance, lobby).

+ Display Date: Approximately two weeks before meetings at your location.

Announcement email

+  What It Is: General email for employees at locations where meetings will be held.

* Action ltem: You will be sent the email. Please distribute or work with an office leader
(ideally, the individual who would serve as a co-host of this meeting) te distribute the

email.

+ Distribution Date: About two weeks before your meeting

~ Amunﬂ September 30, if your meeting(s) is scheduled the week of October 7 or

~ Amund Qctober 7, if your meeting(s) is scheduled the week of October 21 or
clober 28

Benefits Roadshow Logistics for Site Coordinators

AECOM Work Sample

Outlook Invitation

*  What It Is: Customized Outlook Invitation that invites your employees to attend your
meeting. Employees can accept invitation, add it to their calendar.

« Action Item: You will be sent the Outlook Invitation in advance. Please distribute or

work with the designated office leader to customize the information with the times and

dates of your meeting and forward to all employees at your location. IMPORTANT:

Please track interest. If interest seems low, supplement communications to

encourage greater attendance.

Distribution Date: When you think would be most effective to drive traffic to meetings.

Suggested: At least one week prior to your meeting.

Outlook Reminder
*  What It Is: Outlook Reminder that reminds your employees to attend your meeting.
« Action ltem: The person who sent the original Outlook Invitation will want to send out
the Outlook Reminder. To do so,
o Open the original Outlook invitation.
o Add the Outiook Reminder text (which will be emailed to you) to the top of the
page (just below the banner).

o Separate the Reminder text from the original text by adding a couple blank lines.

n Customize the information with the times and dates of your meeting.
Click on “Send Update” to distribute the reminder.
IMPORTANT Please send to ALL employees, not just those that accepted your
prior invitation. We want to encourage walk-ins.

+ Distribution Date: When you think would be most effective to drive traffic to meetings.

Suggested: 1-2 days prior to your meeting.

8



Health Care Reform

Health care reform communications set the tone for AECOM’s messaging around the new
legislation’s impact on the company, our commitment to providing valuable benefit plans
to our workforce, the need for employee accountability, and the importance of making
informed choices.

THE PIECE THAT STARTED IT ALL...

This poster launched the campaign, creating awareness of the changing health care
marketplace, open enrollment dates, and the new health care portal. The QR code took
users to AECOM’s new health care portal at http://ushealthcarebenefits.aecom.com/IABC.

IT"S ANEW DAY FOR HEALTH CARE.

Health care reform...it’s a time for change
and a time for new choices. This year,
we’ll all need to make new benefits elections
starting October 31. Let's navigate the new
world of health care together.

Visit ushealthcarebenefits. AECOM.com.

| Your Health Care. Your Choices.

Health Care Reform Poster

AZCOM

AECOM Work Sample
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Health Care Reform (continuea)

AECOM Work Sample

REACHING OUT TO EMPLOYEES’ FAMILIES

The health care reform mailer was the first piece sent to employees homes that set the
calm tone for employees and their spouses/domestic partners about health care reform,
and introduced them to the new health care portal.

WELCOME TO A NEW WORLD IN HEALTH CARE.

IT'S ATIME FOR CHANGE.
IT’S ATIME FOR NEW IDEAS.
IT’S ATIME FOR NEW CHOICES.

Your Health Care. Your Choices.

AZCOM

UNDERSTANDING A NEW ERA OF HEALTH CARE

he world of health care is changing.

The Affordable Care Act, also known

as health care reform, is the most
significant change since Medicare was
introduced almost 50 years ago. AECOM is
here to help you understand how this new
legislation affects you. By staying informed,
committing to wellness, and being open to
new ideas, we can work together to maintain

our top-quality, affordable medical coverage.

Health Care Reform Mailer

@

Under the Affordable
Care Act, there’s a new
“individual mandate” that
requires everyone to have
medical coverage starting
January 1,2014.

« You're covered. When you elect
an AECOM medical plan, you and
your family will have met your
individual mandate.

« You've got options. If you prefer,
you can purchase coverage
through the new health insurance
marketplaces (also called
“exchanges”), but you'll likely
pay the full cost for coverage.

« The choice is yours. Since
AECOM’s medical plans exceed
the law’s coverage standards and
we pay the majority of the cost,
you will more than likely be better
off in an AECOM plan.

@)

Wellness at AECOM will
remain an integral part
of our benefits program,
playing a key role in
building a culture of good
health and i

)

We all need to become
educated consumers

of health care, not only
when selecting medical
coverage, but also when

costs.

+ Wellness is important for all.
The new law promotes wellness
and rewards those who take
steps to improve or maintain
good health, which validates
the strategic direction we have
taken with Wellness at AECOM.

« It works. Thanks to your
participation, the program
has been a huge success —
AECOM employees are
healthier overall and last year,
medical premiums decreased
for those who participated in
the program.

g care.

» Accountability is important
forall. Health care reform
encourages responsibility and
accountability for individuals
by setting new standards for
coverage and design.

« Our obligations. Employers
that don't comply with these
limits will face substantial
financial penalties in the
future. As a result, we're
changing our 2014 plans and
adding new choices that allow
you to take a more active role in
your health care.

«You're in charge. When you
are actively involved in your
health care decisions, you
improve your ability to receive
quality care at more affordable
costs.

By making informed
decisions, you can greatly
impact your overall health
care costs.

+ AECOM pays for most of
your coverage. AECOM pays
the majority of the expense to
provide medical coverage to you
and your family.

« Costs on the rise. National
trends show health care costs
increasing 9% to 12% in 2014,
soit's important that we work
together to monitor and manage
our collective spending.

« New choices, tools on the way.
To help you do this, AECOM
will be introducing new health
care choices and tools. Your
2014 costs will depend on the
choices you make during Open
Enrollment, your commitment
to wellness and how you use
medical services throughout
the year.

©

As AECOM adapts to
this new law, we remain
committed to you.

« We're in this together.
Wherever this journey
takes us, we are
committed to meeting
your needs and those
of your family with a
competitive benefits
package that recognizes
your valuable contribution
to AECOM.

This year, it’s more
important than ever to
understand your choices
for 2014.

As a result, we'll be asking
everyone to make new benefits
elections during Open Enrollment
~Novem

e decisions will a
care and your costs next year.
AECOM will provide the tools and
resources n ry to help you
carefully consider your options,

including:

+ Anew website called “Your
Health Care. Your Choices” at
ushealthcarebenefits. AECOM.com
— visit today.

Employee

meetings at

various AECOM

locations.

Open Enrollment materials
mailed to your home.

The ability to enroll online.

10
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DRIVING EMPLOYEES TO THE HEALTH CARE PORTAL

eCards were emailed to employees throughout the campaign. This one kicked off the
health care reform campaign, piqued interest in health care reform, and directed
employees to click a button that took them to AECOM’s health care portal, where they
could learn more.

IT'S ANEW ERA OF
HEALTH CARE.

Health care reform is here and with

it comes new choices and new ideas.
AECOM wants to help you navigate this
new world by providing you with tools
and resources to understand health

care reform and what it means to you
and your family.

There’s a lot to learn as we move closer
to Open Enrollment. Get started today by
exploring a new website we developed
just for you. Just click the button below.

I’'’M READY TO GET STARTED

Your Health Care. Your Choices. A-COM

Health Care Reform eCard
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GATEWAY TO HEALTH CARE

The AECOM health care portal was the resource for employees to access to learn all they
needed to know about health care reform, open enrollment, the benefits roadshows,
health care consumerism, and more. When the site was first launched, its main focus
was health care reform. As the campaign evolved, so did the website, and information
and resources were added as we got closer to open enrollment. To access the site for
judging purposes, please visit http:/ushealthcarebenefits.aecom.com/IABC.

'J

Your Health Care. Your Choices.

Learn About Health Care Reform Become a Smart Health Care Consumer Review Your 2014 Benefits

We're here to help you understand a new era of health care. IMPORTANT LINKS

The U.S. health care environment is changing, requiring all of us to become smarter, more informed It's a Time for Change
decision makers. There's a lot to consider and AECOM wants to help you understand all of your plan Onsite Meetings Schedule
options for 2014,

Here you can learn about health care reform and how to become a smart health care consumer. This
site will also be your gateway to Open Enroliment (October 31 to November 18, 2013) to make your
2014 benefit plan elections.

Open Enroliment has
begun! Make your
elections by

Explore the tools and determine the best coverage plan for you and your family. Working together, we November 18.

can maintain our high-quality, competitive and affordable medical coverage.

Have a question? Send an email to benefits@aecom.com.

Health Care Portal
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UNDERSTANDING HEALTH CARE REFORM

Employees could easily access the health care reform website by clicking on “Learn
About Health Care Reform” from the AECOM health care portal, or by visiting the site
directly. Through text and video, employees could click to learn more about health
care reform, definitions of key terms, and FAQs. The site logged more than 16,000
visits during the campaign. To access the site for judging purposes, please visit
http://aecom.hcrmadesimple.com/SitePages/aecom.aspx. Password is “reform.”

AZCOM

AECOM

Click to see

’WHA‘I‘ IT MEANS TO YOU AND AECOM

MEDICAL COVERAGE AVAILABLE THROUGH AECOM MEETS COVERAGE
REQUIREMENT FOR 2014

In brief, here’s what you need to know about 2014 health care reform requirements:

e The world of health care is changing. The 2010 passage of the Affordable Care
Act (ACA) marks the most significant change in E:ullh care since Medicare was
infroduced almost 50 years ago. With this change come new choices for all of us.

e Even as AECOM adapts to the changing health care environment, we remain
committed to providing you with competitive health care choices and benefits. By
staying informed, committing to wellness, and being open to new ideas, we can
confinue working together fo maintain our top-quality, affordable medical
coverage for you and your family.

Health Care Reform Site
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MAINTAINING THE DIALOGUE

FAQs were posted on the health care portal and on myAECOM, AECOM’s intranet
site. The FAQs were updated throughout the campaign to address employee and
management questions.

Home A—=COM

Learn About Health Care Reform Become a Smart Health Care Consumer Review Your 2014 Benefits

FAQs: Health Care Reform | Smart Consumer | Open Enrollment

Health Care Reform: Frequently Asked Questions

NEW! I've heard about an excise tax on medical plans imposed by health care reform. What is this tax?

Health care reform will apply a 40% excise tax on the portion of the total cost of AECOM's medical plans which exceeds
a threshold amount set by law. These more expensive plans are referred to as "Cadillac plans” and include costs
covered by you and AECOM. This tax, among other fees imposed on companies, is intended to cover or offset the cost
of providing health care for all uninsured Americans.

NEW! When is the Cadillac excise tax scheduled to take effect?
Currently, the excise tax is scheduled to take effect in 2018. However, Congress has the authority to change that date,

which it has done once already.

FAQs
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KEEPING INFORMATION ACCESSIBLE

Employees could easily access health care reform and enrollment information on
AECOM’s intranet, myAECOM.

M Welcome Sara.J (Mot Sara J?) e Peaple m Intranet m Advanced Search

myAECOM AZCOM

Employee Projects and clients Knowledge and training Company Departments Tools MyLinks

Geographies = Americas = Human Resources = Benefits = Benefitz - U.S. = Health Benefitz

Health Benefits

Human Resources
Benefits

Enroliment Links
= How to enroll
Benefits - U.S. = = 2014 Benefits Guide
Health Benefits =
Medical Benefits
Dental Benefits

Vision Benefits

Insurance Benefits [+
Retirement Benefits [+
Voluntary Benefits

Wellness at AECOM - U.5.

Your health and well-being are very important to AECOM. We're committed to providing

Benefits - Canada [+ benefits that deliver great value to you and your family.
Diversity + Inclusion
L Other Benefits

Telemedicine

Organization and Employee New in 2014, AECOM is offering free Telemedicine senices through MDLive to

Development AECOM employees enrolled in an AECOM medical plan. MDLive provides you and
Career Journeys at Qur AECOM your covered dependents with access to U.S. board-certified doctors 24 hours a day,
seven days a week. You can use this service to talk to a physician about any non-
2012 Employee Survey emergency health issue, including colds, flu, allergies and more. When necessary
2013 Employee Survey you can also receive an e-prescription for medication, even in the middle of the night
(subjectto state laws). In most cases, appointments will be arranged in an hour or
Recognition and Rewards less and can be accessed by phone, email, video and text. To begin using MDLive, go

to www.mdlive.com/aecom or call 800.400.6354%.

Expert Medical Advice

Mew in 2014, AECOM is offering a new service through Best Doctors that allows you
and your covered dependents to seek a free second-opinion consultation to ensure
you are diagnosed correctly and receiving appropriate medical care. You will have
access to a wide selection of providers who are renowned experts in their respective
medical specialties. To begin using Best Doctors, go to members.bestdoctors.com
or call 865.904.0910@. This semvice is available to AECOM employees who
participate in an AECOM medical plan.

Benefits Page on myAECOM (AECOM Intranet)
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NETWORKING WITH EMPLOYEES

Chatter is AECOM’s internal social networking platform. Throughout the campaign, senior
management used Chatter to quell employee concerns and send out benefits information.
In the post below, Marc Buchsbaum, senior vice president of Total Rewards, encourages
employees to visit the health care portal.

chatier » Peopis » Mare Buchsbaum 1 B9 send amessage @ Follow =
Feed Crem e
& rost i Fle £ umk g P
Posi Date
W AN Amancas — Toad Drenshen
Thanks @iklar Budhisbaum for lading e Heallh Care Reform presentalion
Contact 8 LA i LS Angies s wik Il vouTe o e LS 14 recommend

afendng § you QElTE chance N was & useful prmad on Nealh care reloim —

COMporate 37 'eoe Presioent Tota
and what il maans for AECOM and fof Us. 35 employees

Rewards

Mare Buch Comment ke Share  October 10, 2013 m 1229 P

*1213-500
515 Soulh Flower Srest
Lot Angeles, T4 30071
us

W Al Amerncas — W Buchsbaw
4 ' U'S. bensfts-gligible ampioyses
Hirve You SEEN 0w New hedith care benedits sie vef™ Check i ol o
hilp Ausheafcastensiits a8com comy There's a lan wieo on ik produced by

Wercer AE COM 5 health benefits administraior whech hedps erplan the
Mflordable Care A

Were @50 holding maelngs in selecied AECOM ofices in e U S bo gwve you

mone informabon and answer guesiions about his  More
¢ Heakh care reform made simple wdeo
mmard  Like e Saber 1. 2003 a4 5T P # Chai

Chatter



Benefits Roadshows

The Benefits Roadshows were an opportunity to deliver our messages and address any
employee concerns in a face-to-face setting. While conducting meetings in 65 locations
across the country was a massive undertaking, the results were worth it: it ensured key

messages were communicated to and understood by employees, and employees greatly

appreciated the effort and the chance to learn about the benefits changes firsthand.

TAKING THE MESSAGE ON THE ROAD

Promotion of the Benefits Roadshows took many forms. An eCard announced the
roadshows and linked to a roadshow meeting schedule on the health care portal. The
invitation was customizable by the local office managers, as was the eCard reminding
employees to attend. Posters were used to announce the Roadshow and also to direct
employees to the specific meeting location.

In addition, corporate benefits staff was in constant communication with location site
managers where roadshows were being held, to learn of specific employee concerns at
each location, and to manage logistics.

LET'S GETTOGETHER

SEE MEETING SCHEDULE

Your Health Care. Your Choices. AZCOM

Announcement eCard

Please join me, a member of the AECOM benefits team, and your colleagues on [insert dateftime here] for “Your
Health Care. Your Choices.’— an important discussion about your 2014 health care benefits. Please accept this
calendar invite if you plan to attend]
During this discussion we'll

~ Help you understand health care reform and the impact it will have on you and yeur family.

- Review Open Enrollment for next year.

~ Give you the opportunity to ask questions and get answers from the experts.

For more information about your 2014 health care, you can also visit AECOM's new website

ushealthcarebenet n

Invitation eCard

AECOM Work Sample

LET'S TALK ABOUT HEALTH CARE
FORYOU AND YOUR FAMILY.

Join us for a discussion about your
imaking informed choices for you|
Date: [Printer to add]
Time: (Printer to add]
Ln@tlon [Printerto add)

Wamh for an Outlook i |rmtanon co!

awgateths nu\rgwaﬂdg
\ﬂs!tushaalthcarabenﬁib-

\\

EfaE
i SRS -
Your Health Care. Your Choices. Eﬂégg q_COM
S

Announcement Poster

2014 Health Care
Discussion

Welcome. When we work
together, everyone benefits.

Your Health Care. Your Choices.

Meeting Location Poster
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GETTING FACE-TO-FACE

The 20-minute PowerPoint deck was delivered to employees by a Corporate HR representative
and the onsite Champion of Change and ended with a Q&A session. Employees who missed
the session could view a Brainshark of the meeting presentation on the health care portal.
The Brainshark can be viewed at http:/ushealthcarebenefits.aecom.com/IABC/review.html.

Health Care In 2014

What’s Staying the Same | ey, _ 1 New Era of Health Care

While Health Care Reform is changing many things, we've worked to keep Health Care
LOS Angeles many things the same. P""-W":}u &
October 8, 2013 i /
- Doctor Networks gﬁﬁmmﬁ. Lk

Presenter:

- Rod Musser n‘::mmwmm-. |
- -m BONFASor
. ¥Aetna
Vision
Anthem o i o =
BlueCross

Life / Disability / Accident

| Your Health Care. Your Choices. | AZCOM . AZCOM

Benefits Roadshow Presentation

. F Everyone Needs to Enroll e
Our Commitment to You ;
This Year
Here's what has been added since 2011: * AECOM wants you to choose the best medical plan for you, your family
-9 + Reviewing options more important than ever this year
R & :: + Open Enrollment is October 31 - November 18

{g ' — !

Free Flu Shots Free Biometric Spouses & Domestic
Screenings Partners Eligible If you don’t enroll, you receive default benefits:
R - Wellness/Premier Plans => Premier Plus Plan
I-li' m % - Non-Wellness /Basic Plans => Current medical plan election
Free Generic Drugs Free Preventive Exams Free Annual Physicals - Dental, Vision Plans => Current dental, vision plan elections

AZCOM ; AZCOM
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PROMOTING TOOLS AND RESOURCES

This handout was given to all who attended the Benefits Roadshows and directed them
to new tools and resources to learn more, calculate their costs, and enroll. Included on
this handout was the number for the AECOM Benefits Center, providing employees an
opportunity to talk with a live benefits expert.

RESOURCES TO HELP YOU WITH YOUR
2014 HEALTH CARE DECISIONS

AECOM Health Care Website
ushealthcarebenefits. AECOM.com

Visit our new website where you can:

+ Read more about health care
reform and what it means to you.
+ Learn how to make smart
health care purchases for
you and your family.
+ Learn more about your 2014
benefits.

AVAILABLE NOW

[ Your Health Care. Your Choices.

Benefits Roadshow Handout

9

AECOM Benefits Center
877.459.3313

Call the AECOM Benefits
Center to talk with an
enrollment expert about
your AECOM choices.
Available from

9a.m.to 7 p.m.EST at
877.459.3313 (in U.S),

832.590.7487 (outside U.S).

AVAILABLE NOW

Open Enroliment Website
www.AECOMbenefits.com

Elect your 2014 AECOM
benefits starting October 31.
You'll also find the Benefits
Guide with your 2014 costs
and the Medical Plan Cost
Estimator, to help you choose
the best plan for you and
your family.

AVAILABLE OCTOBER 31

2014 Benefits Guide
www.AECOMbenefits.com

Use the Benefits Guide to
help you make the right 2014
benefits choices for you

and your family. The Guide
includes plan details and
costs, as well as important
information about eligibility
and enrollment.

AVAILABLE OCTOBER 31

Medical Plan Cost Estimator
www.AECOMbenefits.com

Use this tool to project your
total out-of-pocket costs

for your AECOM medical plan
options and decide which

plan best meets your coverage
needs and budget. Log in

and click Medical Plan Cost
Estimator.

AVAILABLE OCTOBER 31

AZCOM



Open Enrollment AECOM Work Sample

Open Enrollment was held from October 31 to November 18, 2013. This was an active
enrollment, meaning that all employees needed to make elections to have coverage on H .
January 1, 20714 or be placed into default coverage. e anres

TARGETING THE MESSAGE ——

The targeted enrollment packet was mailed to employees’homes. There were two

versions: one targeted to those who completed Wellness at AECOM (and qualified for the —
Premier Plus Plan) and one for those who did not. The packet explained AECOM’s health -
care options, encouraged employees to consider their personal health care spending, Targeted Open Enrollment Letter

and urged them to calculate their personal costs.

Qur Commitment to You

Everyone Needs to

Wem chojces. e ks Hew maya .
2o moce . ith o 201 ALCOM .
e - e e “ Enroll This Year
./ 4 “This fall, it's more important than ever to.
18401, W' Bk ouacyons 1o make e
‘oeneltelestions dur g Opan Envelimer,
October 31-November 18.

" Hara's what's not changl

Your premiums

Your deductible

Ifyou could
design a medical

contribustion

Your plan usage

Choosing Your 2014 Coverage

Reviewing your bonefit optiens ]

L
Don’t miss out —
enroll by November 18!

Targeted Open Enrollment Packet
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ANNOUNCEMENTS AND REMINDERS

eCards were used again to launch Open Enrollment and later to remind employees to
enroll before the November 18 deadline. The announcement eCard linked to a Brainshark
of the Benefits Roadshow presentation and to the portal, where employees could get
more information about health care reform, health care consumerism, and link through
to the open enrollment website. The reminder eCard also linked to the Brainshark
presentation, the health care portal, and directly to the open enrollment website.

IT'S ABRAND NEW YEAR
OF BENEFITS CHOICES.

IT'S TIME TO MAKE YOUR
2014 BENEFITS CHOICES.

Open Enrollment starts today and everyone needs
to make new benefits elections this year. There's
alot to consider, including changes to your medical
plan options, and new resources to help make your
decisions. Taking time to learn about your choices
can help you save money and better control your
health care spending throughout the year.

Open Enrollment ends in a few days! If you have not
yet elected your 2014 benefits, now's the time. As a
reminder, you'll need to make benefits elections this
year or you'll receive default coverage in 2014.

Click Benefits Meeting to view a presentation
of the health care meetings held in locatio
across the country. If you didn’t attend, this is
your chance to hear the discussion firsthand. Or,
click Tell Me More for resources to help make
your 2014 benefits decisions and to access the
enrollment site. Get started today!

Before you enroll, take time to learn about important
changes to your 2014 benefits. A wealth of information
is just a click away.

BENEFITS MEETING

TELL MEMORE ENROLL NOW
BENEFITS MEETING TELL ME MORE

Enroll by midnight, Pacific time, November 18. Enroll by midnight, Pacific time, November 18.

Your Health Care. Your Choices. A=COM Your Health Care. Your Choices. AZCOM

Announcement eCard Reminder eCard
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TIMETO ENROLL

The Open Enrollment website was a vehicle to enroll for 2014 benefits and also provided
tools and information including the Medical Cost Estimator and the Benefits Guide.
Access to the enrollment site was made easy: employees could link to it through the
health care portal, the intranet site myAECOM, through the eCards they received, or
directly via the URL at www.AECOMbenefits.com.

!\ Employee Benefits

Learn about the medical, dental, vision and other benefit plans
that are available to you and your family based on your eligibility
and location. AECOM strives to provide benefits and programs
that help you and your family feel safe, secure and supported as
you do great work around the world.

Open Enrollment Website

SELECTYOUR COUNTRY

I+l Canada
i B lreland
£I% United Kingdom

B United States

AECOM Work Sample

22
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CALCULATING THE COST

This tool was available to employees after they logged into the enrollment website at
www.AECOMbenefits.com. It helped them project their total out-of-pocket costs for the
various AECOM medical plan options to decide which medical plan was best for them.

Ascm Medical Plan Cost Estimator

AECOM Medical Plan Cost Estimator ’ nis esnmator P9 oot (D) Reset (W) Close

[< for: | Mo sp partner | v plus | Mo children ~  Coverage: Employee only
Choose a scenario Build your own scenario
Your own health care usage: Low
P

Compare your estimated health care costs

This Medical Plan Cost Estimator will help you compare your estmated costs for each of the medical plan options available to you.
The AECOM Medical Plan Cost Estimator is based on:
* The health care services you and other covered family members expect to use; and
the

Wellness (Premier) Plans Basic Plans

» The estimated cost of care, based on national average (using discounted rates for in-network costs). S g e
Keep in mind that this estimator provides an estimate of your costs and not 3 precise calculation. Here is why: Health Savings Account (HSA)
. . p When you elect the Premier Plus or the HDHP Plan, AECOM contributes e
- ;f‘mlmﬂ“mmmmmm.kmbeumumMmmmlmumwlmed %0 a0 HSA for you. Under the jor Phus you receive $1,500 for P
* The estimator does not feature all possible services you could receive. To keep the estimator simple and user-friendly, it includes a employee only coverage o $2,300 for employee plus one or family $ary
limited list of the most commonly used services. coverage; under the Basic HDHP you receive $500. This contribution is
= Plan limits and allowances are taken into consideration where feasible, but not for every service. Details are provided in the Medical included in the calculations to the right.
Plan Cost £ : In addition, you can contribute to your HSA o & pre-tax basis. Indicate
Asa , of you the at AECOM program steps, you will be able to enroll in the Wellness (Premier) Plans. If you did not your estimated HSA contribution (i enrolled in the Premier Plus
complete the M-rm«mmms,mmwlmmmmnmmm The Basic Plans, whcnwldtotln or the Basic HOHP): $0 or n/a PREMIER  EPO PPO1  PPO2Z  HDHP PO PPO1  PPOZ
‘Wellness Plans, will cost you more, since these plans have higher out-of -pocket medical costs and higher employee contributions .
‘Wellness Plans.

Your annual medical contribution

Your out-of-pocket costs less AECOM's contributions to your
HSA (e.g., deductibles, coinsurance, copays)

Get Started

= um

from your to your HSA
You cannot enroll in a medical plan using this estimator. (Premier Plus and Basic HDHP plans only)
This AECOM Medical Plan Cost Estimator is a financial comparison tool that allows you to estimate relative costs across the Wellness Plans and the Basic
Plans. Estimates are based on national average medical cost data and most of the specific provisions of the medical plan options. Because costs vary by

If there is any contradi between the inf contained in this estimator and the plan documents, the plan docurments will govern in all cases.
Yammrwm.wmmwmwhmmmmmwmtmrmmmewmwYburmibrmmn
is deleted when you dlose this window or go to another web

Medical Plan Cost Estimator
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ALLTHE DETAILS AT THE CLICK OF A MOUSE

The comprehensive Benefits Guide is an interactive PDF that enables employees to
jump easily from one topic to the next. The guide was posted on the enrollment website
at www.AECOMbenefits.com and on myAECOM, and includes loads of information on
all AECOM benefits. The Health Care benefits section provides high-level health plan
comparisons, plan summaries, and details about the Health Savings Account.

2014 Benefits Guide 2014 Benefits Guide

] WELLNESS  BENEFITS HEALTH CARE. oy | VOLUNTARY WELLNESS  BENEFITS HEALTH CARE D ThaNT  vONTARY.
B o o e T SR R e RRE o [ o ne EUEE SOTS o AN TS v
WELCOME OVERVIEW H

Welcome P Overview
RECOM in commtied to making aur company —a ko 8 webaite To got
1o work. started, you want o explore o better understand your AECOM benefts
o ¥ & b AECOM bansfit,
‘u0cess, In addiion to vach section. Ta navgate
o alsaoffer & within 4 soction, use the Haalth care benefits Flexible Spending Insurance benefits Voluntary benefits

comprehansive boafits progzam. ks n th I niigation. 3 ey . s
This yoasther arm somo :
empasis on wellngss. incloding 4 redesigned medical ian for empleyeas who complated

" ECoM attar July 12019, Thars
@ conseder, Vour hoaith " ECOM, 0
o k. o mave thrcugh the guide
s for 2014, Py ) g
tia o . maka your ol " e hope you'l find this
o by calling the AECOM i and ensy
benafits th ” Gegs | T0USS.IFyou have any
0 imorove your hIth, our $00d health i imacetint to o, your family &nd our com questions, pleasa contact

g e e v e the AECOM Benefits Sarvice

Caexaram BIs St thee PAN FELOUTCES SO0
o AECOM Baeft
for dotaits about your benefi

P ——— Bk | provisn et 1 [P ———— [SNTSER—

Print | Searcn | Enollnow | mportantnotices | Contacts AZCOM Print | Saarch | Enollnow | Importantnotices | Conacts AZCOM

HEALTHCARE BENEFITS  Premier Plus Plan and the Basic High Deductible Health Plan (HOHP) HEALTHCARE BENEFITS  Health Savings Account
Medics Hew do Pesrmier Plus and v Medical management in or the HSA.An that lets
o foatures set them apart se P nd carry aver tayear. You can use your HSA fun)
+ Promiar Fus and the Basic HOHPcome with a tax-sdvantaged 1055, The Premir Plus Plan and the el dedible or In fact, he reason that these
Youl receive a 10 AECOM . : ol Nk & high AN HEA can »
for details. you manage your heatth, including: ' roquiramants — like AECOM's Pramier Plus Plan and Basic HOHP.

® Promier Fius Flan. Soe
+ There's a higher annual deductible.

mat wennif of thasa plans. Howsver, there i 8 big diffarsnce in the

amunt, depending
+ W you qualify for the Promier Pius Plan' and
your HSA:

+ with
Member sdeks medical Care during the year.

ameunt of $1,500 to

A8 Covred Brior 10 the ASAUCTDIS, For & COMOIBts et
Pathto care

18 32,300 por year.
+ Ifyou 00 nat quabty for Premir PIus, yeu may aarol i the oM’
(rogasdivss of yous cowarage level)
Tolearn more about HSAS, visit o

wian have the i oo still
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T Advantages of an HSA"

s You can . vn o IRS ! for
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RESOURCES TO START THE YEAR OUT RIGHT

A mailing right after the first of the year was sent to employees to remind them of the
new tools, resources and programs available to help them make smart, informed health
care decisions during 2014. The mailer included a static cling (called a Clingz) that
employees could affix to any surface, as well as additional information from the various

new programs.

NEW YEAR, NEW RESOURCES FOR YOU AND YOUR FAMILY

It's a brand new year and the perfect time
to focus on your health. Look inside for
information about new resources that can
enhance your family’s health and well-being
allyear long.

AECOM RESOURCES TO HELP KEEP YOU WELL

TELEMEDICINE EXPERT MEDICAL ADVICE
Talk to a physician within an hour via Get a second opinion from the
phone, text, chat or video, any time,
any day. (Non-emergency health issues) 866.904.0910
800.400.6354 www.bestdoctors.com

eutwmdive.com WELLNESS AT AECOM
EMPLOYEE ASSISTANCE PROGRAM (EAP) Weight loss program, disease
Receive support and advice for personal management, health coaching
and work issues. and more.

866.501.7962 www.wellnessatAECOM.com
www.guidanceresources.com

Company 10: N7362J

L’i) Pusnse seycle ::::::’,:,ﬁ:"" 3’,’:‘:? :..?E:E'n:a denendants with n =COM
Clingz

Free Tools and Resources to Help You Get and Stay Healthy in 2014

NEW! Telemedicine (MDLive). MDLive gives you access to U.S. board-certified
doctors 24 hours a day, seven days a week for non-emergency health issues such
as flu, allergies, and more = even in the middle of the night.You cantalktoa
doctor by video, phone, email, chat or text. Visit the website at mdlive.com/aecom
and register now so you're ready to use MDLive when you need it.

NEW! Expert Medical Advice (Best Doctors). Now you can get advice and a second
opinion from the best medical experts in the U.S.This confidential service is
available to help ensure you receive the right diagnosis and the right treatment,
Learn more about this service today at members.bestdoctors.com.

Employee Assistance Program (EAP). Think of the EAP as your confidential,
24/7 support system for legal and financial matters, family counseling, and
other work-life issues. Add the EAP to your Contacts now for quick and easy
access when you need it: 1.866.501.7962 or guidanceresources.com.

Wellness at AECOM. This year’s Wellness at AECOM challenge kicks off in the
beginning of February. Don't miss out — it's a great way for you and your spouse
or domestic partner to ramp up your wellness efforts. Watch for registration
details via email and visit wellnessatAECOM.com for more information,

Post Enrollment New Year’s Mailing

AECOM RESOURCES TO HELP KEEP YOU WELL

TELEMEDICINE EXPERT MEDICAL ADVICE

Talk to a physician within an hour via Get a second opinion from the
phone, text, chat or video, any time, best medical experts in the U.S.
any day. (Non-emergency health issues) 866.904.0910

800.400.6354 members.bestdoctors.com

H P
mdlive.com/aecom WELLNESS AT AECOM
EMPLOYEE ASSISTANCE PROGRAM (EAP) Weight loss program, disease
Receive support and advice for personal management, health coaching
and work issues. and more.

866.501.7962 wellnessatAECOM.com
guidanceresources.com

Company D: JN7382J

best medical experts in the U.S.

B e BTSSR ASCOM
5 e s evtiied

This Clingz® adheres to any surface and includes all the contact information you need to take
advantage of these great health tools and resources from AECOM. Post it in a convenient place
56 you'll have it when you need it.

AECOM Work Sample
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