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You’ve invested in your concept
and you're passionate about your
product. How can you be sure
your product will stand out?

efiveinsights.com
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Introducing eFive! Backed by Curion, eFive gives
emerging brands fast, accurate insights from
industry-leading sensory and consumer
research experts to arm you with the data you
need to succeed in the marketplace
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Fast consumer insights
Home Use -~ Focus .. for emerging brands

SIX IF YOU COUNT THE RELIEF YOU'LL
FEEL REDUCING RISK IN YOUR NEW

Testing
PRODUCT LAUNCHES.
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Visit efiveinsights.com for a free estimate:

efiveinsights.com

Ive Consumer Insights
for Emerging Brands

Consumer Insights
for Emorging Brands

eFive gives emerging brands fast,
accurate Insights from Industry-leading
sensory and consumer research

Give your emerging brand every chance to succeed with fast, accurate Central Location Testing experts to reduce the risk of

consumer insights and preferences from our industry-leading sensory experts. Home Use Testing marketplace failure.

eFive reduces your risk of marketplace failure—at lower cost. Focus Groups

Positive Insights for Positive Pretzels™
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How does an emerging brand take on an established snack
category with a healthy reinvention?

We helped Positive Pretzels™ find out—fast. We recruited 77 our consumers
consumers for n 1 to gather key sensory

insights on how this “better for you™ snack stacked up to the

competition. Our insights helped the brand hit the right notes on e S e g sesshns
health, crunch and sustainability.

eFive Focus Groups help you leam why consumers like your
product (or don't) and how they use it. They're just one of our
services designed to give you fast, affordable insights to help
your emerging brand succeed

Around Town checks out Curion

We also offer Conirolled Consumer Tesiing ang Ho
X How can we help
Around Town at Curion your brand?

Visit efiveinsights.com for
afree estimate

Visit efive 1]
your free estimate.
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about the true value of consumer insights from &
CEO, Sean Bisceglia
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Consumer Insights. Delivered.




