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Milken Institute (MI), a global, non-partisan think tank, offers a diverse array of services, partnership opportunities, and 
exclusive events. MI needed to enhance its digital brand storytelling and expand their business development efforts. 

Sandstorm and MI embarked on a user-centered design initiative, including qualitative research to inform personas and 
customer journey mapping, which led to the creation of three interactive online pathways and targeted digital campaigns. 
The Pathways are designed to drive an emotional connection that taps into the personas’ motivations and drive engagement 
and funding.

Following development, Sandstorm and MI worked together to launch a targeted digital pilot campaign to evaluate the 
effectiveness of the messaging, tactics and to refine the pathways further. These campaigns significantly exceeded industry 
benchmarks, delivering twice the estimated impressions, a 1.5 times higher click-through rate (CTR) than expected, and 
provided valuable insights into optimizations for increased lead generation in 2024.

2024 Results:
● Enhancements in the pathways resulted in increased site engagement, as evidenced by time spent on page more than 

doubled and deeper scroll depths.
● Notably, the conversion rate saw a 2-4 fold increase across the online pathways.

Digital Pathway Pages:
● Foundations: https://milkeninstitute.org/global-impact-projects-global-problem-solving 
● Philanthropy: https://milkeninstitute.org/strategic-philanthropy-giving-to-solve-global-challenges 
● Sponsorships: https://milkeninstitute.org/global-thought-leadership-sponsorship-opportunities 

https://milkeninstitute.org/global-impact-projects-global-problem-solving
https://milkeninstitute.org/strategic-philanthropy-giving-to-solve-global-challenges
https://milkeninstitute.org/global-thought-leadership-sponsorship-opportunities
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Digital Campaigns
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LinkedIn and Google Ads were designed to target each of the personas and driving engagement to the pathway pages. 
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